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Abstract. Purpose of study - of this research is to identify the extent of
which representatives in the tourism business, government authorities, public
organizations, and the local population are aware of and interpret the principles
of sustainable tourism, as well as determine the key factors influencing the
effectiveness of their interaction. The methodology - of the study consists
of semi-structured interviews with various stakeholder groups, content
analysis of conveniently transcribed material and finally a comparison with
benchmark-maturity models with these achieved findings. The findings of
this research can be employed to draw up recommendations for politicians,
local communities and businesses about how to improve the planning and
implementation of environmental, socially responsible activities. As well as the
respondents as a whole have only a fragmented, sometimes inconsistent grasp
of sustainable development and there is little communication between groups.
Comparison with benchmark maturity models revealed significant differences
between the current and the required levels of interaction. Conclusion -
improving stakeholder maturity has become a key requirement for forming
a balanced strategy for sustainable tourism development. It is recommended
to strengthen institutional coordination, expand educational programs, and
implement mechanisms for systematic cooperation, which will help reinforce
the competitiveness of the city of Turkestan.

Keywords: sustainable tourism, stakeholder maturity, Turkestan, tourism
management, stakeholder engagement.

Intoduction

Typically sustainable tourism is seen as the vital objective for world-wide development
rather than urbanity has done now, where all other nations are dirt featuring real high housing
prices rather than cleanliness in a society about after only one year will force it to clean up.
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The target is to strike a balance between economic gain, ecological protection and the socio-
cultural needs of the inhabitants. A number of international and domestic studies suggest the
importance of all stakeholders from politicians to enterprises, civil society groups and residents
in destination design that has a long future. But what effect can this have on the concept of
"sustainable travel"” and stakeholders' roles in carrying it out? Kazakhstan's Turkestan region is
an incredibly vibrant place both scenically and architecturally.

Although on economic research, this exclusive magazine does not find substantial research on
the extent to which stakeholders (tourist industry representatives, government environmental
authorities, residents of the local cities in concert with these agencies to a newer stewardship
standard that reflects their own traditions and meets needs. In content terms therefore the
significance of this subject lies that despite Turkestan's every aspiration to become a tourist
mecca there is no comprehensive study available to analyze stakeholders' in understanding
and doing sustainable tourism. This hits an important point: there is a gap in current planning
regarding the sustainable principles local tourist market participants know and interpret.
In other words it is no easy matter to formulate specific policies at regional level while not
even a systematic array of data has been compiled on local understanding and application of
sustainability principles in tourism development. Many studies have found that stakeholder
participation and consensus-building are the keys to achieving goals of sustainability in tourism
development. From a theoretical level, the study adds points to the ongoing conversation about
how various stakeholder groups might collaborate to achieve long term objectives.

Practically speaking, the findings will enable us to identify gaps in our efforts and potential
growth areas for improving the effectiveness of Turkestan Tourist Management. In particular,
this project is innovative for the reason that it integrates qualitative data such as content
analyses and interviews with stakeholders at the level of «maturity» -and so their practical
understanding like actual attitudes towards sustainable tourism. The research examines how
to institute and promote sustainable tourism ideas in Turkestan city. The study centers on how
players like tourist industry people, government bodies, public organizations and indigenous
communities grasp the concept of sustainable tourism. The objectives of this study is to assess
the «maturity» of stakeholders in the process of sustainable tourism development in Turkestan,
more specifically, comprehend and apply key sustainability principles there. With this in mind,
the following targets have been set:

- Identify indicators which can be used to judge stakeholders' understanding of sustainable
tourism.

- Interview representatives from different organizations (government, businesses and
communities) to find out how they themselves see the culture of sustainability.

- Do a content analysis to find out where the common patterns are, the many contradictions
and knowledge gaps in sustainable tourism.

- Suggestions for enhancing stakeholder maturity in the process of creating and carrying out
sustainable tourism initiatives at Turkestan.

The real question, then, is whether fragmented understandings of sustainability principles
and inconsistent communication among stakeholders lead to Turkestan being marketed
inefficiently as a sustainable tourism destination. On the other hand, an understanding at a
higher level of maturity, as shown by close co-ordination and a shared vision of aims can speed
up the development of sustainable practices in no small way.
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Literature review

The concept of sustainable tourism is based on balancing economic, environmental, and
sociocultural development (Ali et al., 2017). Foundational studies emphasize the importance of
including all stakeholders, including tourists and locals, corporate representatives, government
agencies, and public groups (Babekova et al., 2022; Balouei Jamkhaneh et al., 2023). Stakeholder
theory, in particular, is seen as a crucial component in achieving sustainability since it accounts
for differences in interests, power, and resources across different groups (Dodds, 2010; Franz
& Cruz, 2024). Despite the growing body of research, several scholars highlight the vagueness
of the word «sustainability in tourism» (Nicolaides, 2015). This makes it challenging to put
the concept into practice, as well as create and compare methodological approaches across
different geographies (Odwazny et al., 2019). The UN's Sustainable Development Goals (SDGs)
are an important benchmark for the tourist industry's progress. However, as prior research has
shown, there are few clear allusions to the SDGs in studies on sustainable tourism, particularly
when it comes to governance and the role of key stakeholders (such as visitors) (Predvoditeleva
etal.,2024). Furthermore, there is also a geographical imbalance: mostresearch concentrates on
European countries, leaving the Global South, where sustainability challenges are particularly
pressing, understudied.

The concept of "maturity” is frequently used in research on the long-term growth of organizations,
projects, and supply chains (Kopyrin, 2021; Kulakhmetova & Espenbetov, 2023). Maturity refers
to the extent to which sustainability principles have been integrated into management processes
and procedures at all levels. In general, such models help to determine where an organization or
destination is in the «evolution of sustainability» and to plan future measures for improvement.
A new study proposes a maturity evaluation approach to suit the objectives of destination
managers (Nicolaides, 2015). This model addresses concerns such as the "ambiguity" of the
sustainable tourism idea and the overcomplicated nature of some current indicators. The
authors emphasize the need of incorporating digital technologies (online platforms, booking
systems, and social media) into the assessment because they have a rising impact on visitor
flow management. Another study highlights three crucial gaps in assessing maturity (target gap,
assessment gap, and primary gap) and demonstrates how a well-formulated model can reduce
the mismatch between management expectations and the reality of sustainable development
(Rasoolimanesh et al., 2020).

According to research, a comprehensive understanding of sustainability cannot be reached
without considering the diversity of stakeholder groups. Some scholars divide stakeholders
into primary, secondary, and critical groups (Dodds, 2010), while others propose a “matrix of
relationships” among stakeholders, indicating how different types of interactions might help
to support the attainment of long-term goals (Franz & Cruz, 2024). Another viewpoint focuses
on eco-tourism, claiming that the absence of a comprehensive paradigm for managing interests
and sharing power among stakeholders stifles genuine change (Rudnicka, 2016). In terms of
stakeholder management «maturity», numerous areas require further development: improving
communication, taking into account differing values and interests (Odwazny et al.,, 2019),
developing methods to quantify «quality» of engagement (Babekova et al., 2022), and using
new technologies.

According to previous study findings, travelers as a stakeholder group are frequently
overlooked in most studies, despite their major influence on setting tourism demand and views
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of a destination (IIpeapBopuTteneBa et al, 2024). When defining and applying sustainability
indicators, the emphasis is typically placed on local inhabitants, businesses, and government
officials, whereas tourists' values, behavior, and opinions are analyzed in a fragmented manner
(Atamacp & KotenbHukos, 2016). On the one hand, maturity models provide a more logical
way to incorporating sustainability by demonstrating a «development ladder» (Nicolaides,
2015; Silvius & Schipper, 2015). On the other hand, the literature repeatedly underlines the
limitations of putting complicated indicator systems into practice. According to certain studies,
many metrics fail to account for changing conditions or geographical variances (YceHoBa &
Baiim6eToBa, 2022). Furthermore, digitization, which creates new methods for acquiring and
analyzing data on visitor behavior and resource availability, is rarely included into traditional
models and indexes (Nicolaides, 2015).

An analysis of the offered papers reveals many substantial gaps: Insufficient definition of the
"sustainability" idea in tourism, as well as the complexities of measuring it practically (Odwazny
et al.,, 2019; Atamach & KotenbHukoB, 2016). Most indicator systems fail to completely include
visitors as a stakeholder group (IlpegBosuteneBa et al, 2024; Silvius & Schipper, 2015).
There is a dearth of general maturity models for understanding stakeholders' complicated
interactions, including the role of interests and power (Rudnicka, 2016). Rare direct allusions
to the Sustainable Development Goals (SDGs), particularly in terms of governance and visitor
involvement, as well as a geographical bias toward European scenarios (IIpeaBoguTesieBa et al.,
2024). Many proposed models need further empirical validation, modifications, and comparison
studies in different regions (Rasoolimanesh et al., 2020; KysnaxmeToBa & Ecnien6eTtos, 2023).

Therefore, studies on sustainable tourism indicates a growing interest in comprehensive
models that assess the «maturity» of destinations and organizations in the context of
sustainable development. Foundational study proved the importance of stakeholder theory
(Babekova et al., 2022; Ali et al., 2017), while more recent studies aim to provide tools for
comprehensive assessment (Nicolaides, 2015, [IpeaBoguTesnena et al., 2024). However, there
are several methodological, conceptual, and spatial restrictions. In the years to come, unified
metrics and maturity models will be necessary, taking into consideration geographical
variances and development dynamics. To gain a broader global perspective, it is necessary to
establish relationships with the SDGs agenda and expand research beyond Europe. Increasing
the empirical component by conducting cross-cultural and longitudinal studies to validate the
utility of maturity models and monitoring systems. The implementation of these criteria will
not only theoretically refine the concept of «sustainability» in tourism, but will also increase the
practical value of the models developed, resulting in more effective stakeholder management
and long-term growth of destinations for tourism.

Research methods

This study used a multiple-method research approach to assess stakeholder maturity in
Turkestan’s sustainable tourism sector. The literature review lays the theoretical groundwork
by identifying gaps in existing research on sustainable tourism, stakeholder involvement, and
maturity models, as well as evaluating case studies from successful destinations. Such a research
design allows for an in-depth exploration of the contextual characteristics of the region, as well
as the identification of participants' subjective understanding of the principles of sustainable
development.
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To form the sampling, was used purposive criterion-based thatensured the representativeness
of key stakeholder groups. The final group included 15 key stakeholders (or informants), among
them: 4 representatives of government bodies, 5 executives or managers of tourism enterprises,
4 local community leaders, and 2 representatives of non-governmental organisations.

The selection criteria for respondents were as follows: participation in the implementation
or planning of tourism initiatives in Turkestan; professional experience or residence in the
region for at least three years; willingness to participate in a semi-structured interview that
involves the discussion of sustainable tourism topics.

The sample formation was completed upon reaching theoretical saturation — the point at
which subsequent interviews no longer provided fundamentally new information, confirming
the adequacy of the sample size for the purposes of the study.

As a main method of collecting empirical data, semi-structured interviews played the
main role, which was conducted using a pre-tested guide list. The interviews were conducted
in person (n = 11) in offices and conference rooms, as well as remotely (n = 4) via the Zoom
platform between December 2024 and February 2025. The average duration of an interview
was 55 minutes (ranging from 35 to 80 minutes).

Before the start of each interview, all participants signed an informed consent form, where
they received clarifications regarding confidentiality and were informed about their right to
withdraw at any stage.

The interview guide included three thematic sections corresponding to the key aspects of
maturity:

- Awareness - the level of understanding of the principles of sustainable tourism and related
international regulations;

- Engagement - participation in management processes and the ability to influence decision-
making;

- Implementation - the presence of specific practices and initiatives that reflect the principles
of sustainable development.

The audio recordings of the interviews were transcribed word for word by the research
team. All transcripts were imported into NVivo 12 and MAXQDA 2022 software for subsequent
analysis. A three-stage content analysis was applied, following the logic of grounded theory:

- Open coding - identification of key meaning units and the creation of initial codes;

- Axial coding - grouping of codes by themes and identifying relationships between them;

- Selective coding - integration of themes into a unified categorical structure reflecting the
concept of stakeholder maturity.

In the study it was used concise operational terminology of three key components of maturity:

- Awareness - the respondent's ability to articulate at least three basic principles of
sustainable tourism (economic, environmental, and sociocultural) and their ability to provide
examples of how they applied;

- Engagement - regular participation (at least once per quarter) in working groups, public
hearings, and governance processes related to tourism development;

- Implementation - the presence of sustainable practices or projects (such as environmental
certification, cultural heritage preservation initiatives, etc.) with confirmed participation of the
respondent within the past two years.

Assessment of maturity was realised by using a three-level scale (low, medium, high) based
on the totality of relevant codes, which ensures the reproducibility of the methodology and
allows for interregional and international comparisons.
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This method considers not only stakeholders' public statements regarding sustainability,
but also their genuine perspectives, potential barriers, and motivations. As a result, strengths
and weaknesses in understanding sustainable tourism principles were identified, along with
practical recommendations for promoting stakeholder maturity in the region.

Results and discussion

The study's findings are presented using both qualitative data from pertinent stakeholders
and quantitative context. After summarizing the general characteristics of Kazakhstan's tourism
growth, interview data demonstrating the level of awareness, coordination, and resource
availability among important actors is analyzed. This method enables the identification of
institutional and managerial hurdles to sustainability in the context of an expanding tourism
industry. The dynamics of Kazakhstan's domestic tourist flows from 2020 to 2024 are shown in
table 1, which shows a consistent increase trend.

Table 1 - Dynamics of Domestic Tourist Flow in Kazakhstan, 2020-2024.

Year Domestic visitors, Change from the Growth rate vs previous year
million people previous year, people (domestic flow), %

2020 4,46 — —

2021 6,91 +2 446 900 +54,82

2022 8,61 +1 697 500 +24,57

2023 9,57 +962 100 +11,18

2024 10,50 +930 300 +9,72

Note: compiled by the authors based on the source (Bureau of National Statistics of the Republic of
Kazakhstan, 2025)

According to the figures, domestic travel rose from 4.46 million in 2020 to 10.50 million in
2024. After the pandemic depression, domestic demand recovered and increased, as seen by
the period's overall rise of 6,036,800 persons (+135.26%). The growth rate steadily stabilized
at +24.57% in 2022, +11.18% in 2023, and +9.72% in 2024 after reaching its peak of +54.82%
in 2021. Another indication of the sector's growing economic importance is seen in Figure 1,
which illustrates how the key tourism indicators changed in index values (2022 = 100). The
number of foreign tourists and visitors climbed significantly more rapidly to 195.7 and 325.5 in
2023 and 2024, while the number of local visitors increased to 111.1 and 122.0. Furthermore,
the number of lodging services rose dramatically to 125.8 and 164.0 (figure 1).
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Figure 1 - Dynamics of Key Tourism Indicators in Kazakhstan, 2022-2024
Note: compiled by the authors based on the source (Bureau of National Statistics of the Republic of
Kazakhstan, 2025)

All things considered, this indicates that the inbound segment has been growing at a faster
rate, coinciding with more moderate growth in domestic travel and continuously increasing
economicperformance throughoutthelodginginfrastructure. When combined, these indications
show that the major tourist sites are growing in the face of rising demand, which inevitably
puts greater strain on infrastructure and necessitates more coordinated managerial choices.
In this situation, the interpretation of qualitative data becomes particularly crucial because
the problems with coordination, lack of awareness, and resource limitations mentioned in the
interviews typically come to the fore during times of expansion, when the consequences of
managerial errors are more severe.

This part demonstrates the research's primary findings on stakeholder maturity in
Turkestan's sustainable tourism, focusing on the difficulties and opportunities revealed during
interviews with representatives from various stakeholder groups. The findings are evaluated
in terms of sustainability maturity and contrasted with past research on sustainable tourism
practices and stakeholder collaboration.

The primary finding of this study is that stakeholders in Turkestan have varying levels
of awareness and comprehension of «sustainable tourism». While sustainability is widely
recognized as critical to the tourism sector, many individuals are unfamiliar with or
misunderstand the basic ideas of sustainability, which encompass environmental, social,
and economic components. Government authorities and tourism companies often prioritize
economic sustainability, emphasizing growth and infrastructure development while ignoring
the social and environmental effects of tourism. Local communities, on the other hand, show a
more implicit understanding of sustainability through their dedication to cultural heritage and
environmental conservation, even if they are not always able to connect these ideas to official
sustainability frameworks. These findings are consistent with those of Ali et al. (2017), who
emphasize the challenge of operationalizing sustainability due to its ambiguity and context-
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dependence. Similarly, Babekova et al. (2022) argue that the lack of a widely accepted definition
of sustainable tourism stymies efforts to successfully integrate sustainability themes. This
lack of clarity among Turkestan stakeholders may limit the development of coordinated plans
for sustainable tourism, emphasizing the need for a more standard and cohesive approach to
defining sustainability in the area.

The study's main finding is a lack of coordination among the various groups participating in
Turkestan's tourism development. While there is general recognition of the need for a sustainable
tourismmodel,stakeholdersusuallyfunctioninsilos,withlittlecollaborationbetweengovernment
agencies, tourism businesses, local communities, and public organizations. Government leaders
underlined the significance of sustainability, but noted that their efforts did not always align with
those of other parties. Tourism businesses expressed support for sustainability, but their actions
were typically driven by financial imperatives, and there was insufficient advice or incentive to
focus on long-term sustainability goals. Regional communities, notwithstanding their concerns
about tourism's environmental and socioeconomic consequences, are usually excluded from
decision-making processes. This finding coincides with the literature on stakeholder theory,
which emphasizes that successful sustainability projects require active participation from all
relevant parties. Without collaboration among stakeholders, the development of sustainable
tourism in Turkestan risks becoming fragmented and unproductive. The lack of collaboration
among stakeholders is also consistent with Balouei Jamkhaneh et al. (2023), which shows that
sustainable tourism programs usually fail due to inadequate stakeholder participation. The
study underlines the importance of increasing communication and collaboration across various
groups in order to foster shared ownership of sustainability objectives and activities.

The research study revealed several challenges to implementing sustainable tourism
practices on figure. Impediments to sustainable tourism include a lack of understanding among
stakeholders, especially local people and small businesses. Although stakeholders understand
the value of sustainability, they usually lack the necessary tools, skills, and information to
effectively implement sustainable practices, as noted by Dodds (2010).

The emphasis on immediate financial gains, along with tourism's seasonal nature, results in a
preference for short-term profit over long-term sustainability. Tourism businesses, particularly
those in underdeveloped countries, may lack the funds to investin sustainable practices if they do
not see an immediate return on investment (Franz & Cruz, 2024). Poor regulatory frameworks:
While certain government initiatives promote sustainable tourism, a lack of comprehensive and
enforced law creates gaps in implementation. Stakeholders noted that, while regulation exists,
its implementation varies, weakening efforts to promote sustainable practices in the tourism
industry (Ali et al., 2017). Cultural and social factors: Local communities frequently struggle
to balance the preservation of their cultural and environmental heritage with the economic
benefits of tourism. These communities struggle to balance economic development and cultural
preservation in the absence of a shared understanding of sustainability (Nicolaides, 2015)
(figure 2).
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Figure 2 - Impediments to implementing sustainable tourism practices
Note: compiled by the authors based on the source (Bureau of National Statistics of the Republic of
Kazakhstan, 2025)

Some research indicated that low awareness and economic factors can impede the adoption
of sustainable tourism strategies. It is evident that overcoming these barriers will demand not
justimproved education and training, but also a greater commitment from both the government
and the private sector to reward sustainable practices (Odwazny et al., 2019).

The paper proposes many potential methods for boosting the sustainability maturity of
stakeholders in Turkestan (figure-3). Education and training: Stakeholders in the tourism
industry, particularly local communities and small businesses, need targeted education
and training on sustainable tourism practices. Training programs that emphasize practical
application and present real-world examples of successful sustainable tourism could assist
bridge the awareness-to-action gap (IIpegBoauTtenesa et al., 2024).

Expanded stakeholder collaboration: Enhancing collaboration between government
agencies, the commercial sector, and local communities is a critical step toward long-term
maturity. Creating forums for continuing debate and collective decision-making could aid in
aligning divergent groups' interests and developing more effective environmental policies
(KombipuH, 2021).

Promoting sustainable practices: Stakeholders, particularly tourism businesses, have
expressed a need for financial incentives to encourage sustainability initiatives. This could
include tax breaks, grants, or subsidies for businesses that pursue environmentally friendly
methods. Public recognition or certification schemes could also help to improve the image of
sustainable tourism and encourage businesses to adopt more environmentally friendly practices
(Babekova et al., 2022) (figure 3).
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Figure 3 - Potential solutions for improving the sustainability maturity of stakeholders in Turkestan
Note: compiled by the authors based on the sources

Employing digital technologies: The current study focuses on how digital technology might
enhance sustainability initiatives. Online platforms, data analytics, and social media can all be
used to monitor tourism flows, optimize resource utilization, and engage visitors in sustainability
initiatives. Incorporating digital tools into sustainability projects can help improve tourist
management efficiency and effectiveness (Ali et al., 2017).

Coordinating with global frameworks: Aligning local sustainability activities with
international standards such as the Sustainable growth Goals (SDGs) can help steer tourist
growth in an environmentally responsible way. Incorporating the SDGs into local tourism
strategies can provide a clear set of targets and indicators for all stakeholders to work towards,
ensuring that sustainability is pursued holistically and integrated (Balouei Jamkhaneh et al.,
2023).

Furthermore, thematic analysis of the research paper included the following: Data coding
refers to the identification of major themes and categories given by respondents. Comparative
analysis compares discovered patterns to existing stakeholder maturity models. Semantic
analysis entails discovering hidden meanings and viewpoints on sustainable tourism among
different responder groups. To analyze data more effectively, three key components of
stakeholder maturity were identified:

- Awareness and knowledge of sustainable tourism principles.

344 N24 e 2025 A.H. I'ymures amoindazor Eypasua yammuix ynueepcumeminity XABAPIIBICHI.
IKOHOMMKA CEPVMACBI
ISSN: 2789-4320. eISSN: 2789-4339



The evaluation of stakeholder maturity in the development of sustainable tourism

- Encourage stakeholder engagement and interaction.

- Practical implementation of sustainable concepts.

Furthermore, stakeholders differ in their awareness and grasp of sustainable tourism
principles. In the tourism business, 60% of respondents identify sustainability primarily
with environmental concerns such as natural resource conservation and pollution reduction,
while only 30% consider economic and social factors such as developing local communities
and cultural heritage conservation. A huge gap in educational programs and training further
reduces their understanding. Government officials recognize the importance of sustainable
development, with 70% believingitisrelevant; nonetheless, thelack ofa coherentplan, combined
with financing limitations and coordination issues, impedes successful implementation. Public
organizations are the most mature in terms of comprehending sustainable tourism, integrating
all major factors; yet, their impact is restricted due to a lack of engagement with business and
government. 50% of the local people is unfamiliar with the notion of sustainable tourism, while
80% acknowledge its negative consequences on the environment and quality of life, such as
overcrowding, increased prices, and infrastructure degradation. Furthermore, residents feel
excluded from the tourism planning process, emphasizing the need for increased community
involvement and education.

Stakeholder participation and interaction in sustainable tourism are still minimal, with just
30% of respondents reporting successful collaboration among groups. Key constraints include a
lack of frequent meetings and communication channels, competing objectives among businesses,
governments, and public organizations, and a general lack of trust. Despite these difficulties,
industry and government officials have expressed an interest in organizing a tourism business
forum to promote collaboration. In terms of practical application, sustainable tourism initiatives
are unpredictable and lack a systematic approach. The tourism industry continues to put short-
term profits ahead of long-term sustainability, while government programs receive insufficient
funding. Public organizations actively support sustainability measures, although they frequently
confront low engagement from both local communities and enterprises, limiting the impact of
their initiatives (table 2). Insufficient stakeholder’s maturity in sustainable tourism. The level of
maturity varies every organization, although sustainability principles are generally interpreted
in fragmented ways. Public entities have the highest level of maturity, whilst the local populace
has the lowest. Lack of efficient stakeholder contact. Poor communication leads to a lack of
coordination, making it harder to pursue long-term goals. The need for a systematic approach
to sustainable tourism. A comprehensive strategy for sustainable tourist growth is essential,
taking into account economic, environmental, and social factors.

A comprehensive plan for sustainable tourist development is essential, taking into
consideration social, environmental, and economicvariables. The interviewsrevealed an unequal
level of stakeholder maturity in sustainable tourism, as well as insufficient coordination and a
reliance on local (isolated) activities. While certain stakeholders have a good understanding of
sustainable development, the broader perception is typically limited to environmental concerns
or altogether absent. Implementing a comprehensive education plan, building a collaborative
platform, and supporting sustainable initiatives would boost stakeholder maturity and ensure
Turkestan's continued growth as a competitive and sustainable destination.
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Table 2 - Summary of results

Criterion Tourism business Government Public Local population
authorities organizations
Awareness Medium (focus on | High (butlacksa | High (includes all Low (limited
of sustainable ecology) unified strategy) aspects) understanding)
tourism
Stakeholder Limited, informal Fragmented Limited (lack of Almost absent
interaction dialogue)
Practical Localized Weak support Active efforts No influence on
implementation | initiatives but lack due to funding but lack of processes
of sustainability | systemic approach shortages coordination
principles

Note: compiled by the authors based on the research

The results of this study underline the difficulties of achieving sustainability maturity among
Turkestan's tourist stakeholders. While the importance of sustainability is widely understood,
its implementation is hampered by misunderstandings, a lack of coordination, and fiscal
constraints. The identified problems, which include lax regulatory frameworks and competing
economic and cultural interests, highlight the need for a more coordinated approach to
sustainable tourism. However, the report does identify some viable alternatives, including more
education, stakeholder participation, financial incentives, and the use of digital technologies.
Resolving such issues through targeted interventions and connecting local efforts with global
sustainability frameworks can help Turkestan's tourism industry become more sustainable and
equitable. Finally, establishing a shared vision and commitment among all stakeholders will be
critical to advancing the region's sustainable tourism practices.

Conclusions

The study aimed to answer the question of how well stakeholders in Turkestan understand
and put into practice sustainable tourism principles. The aim of the study was to gain insights from
various stakeholders on the application of sustainable tourism principles: how local communities,
tourism companies, government departments and non-profit bodies perceive sustainability and
to what extent they put it into practice. In particular, the study measured such understandings,
motivations for doing things in certain ways or not at all; and interpretations about sustainable
tourism theories using qualitative techniques such as content analysis and semi-structured
interviews. The reports pointed out that understanding and applications of sustainable tourism
principles vary by different stakeholder groups. While large tourism companies and government
agencies are wary of sustainability, small businesses and local communities employ a discordant
approach. There is no coordination between these entities, nor do they share information evenly.
Thus, prospects for genuinely sustainable tourism in the area are slim.

Our study confirmed that the level of «maturity» of stakeholders in Turkestan - that is,
the combination of their awareness, degree of engagement, and practical implementation
of sustainable tourism principles - remains uneven. Below are the key empirical findings,
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supported by direct quotes from interviews and related to stakeholder theory, as well as the
maturity level framework.

Firstly, the majority of tourism business representatives and some government officials
interpret sustainable development in a narrow sense, limiting it primarily to the environmental
aspect. As one tour agency owner noted: «In our understanding, sustainable tourism is, above all,
about caring for the environment; we know much less about the social or economic aspects». This
response reflects the presence of a cognitive gap described in the maturity model: an insufficient
level of knowledge creates a barrier to progressing towards more mature stages, which take into
account all three dimensions of sustainability - environmental, economic, and sociocultural.

Secondly, the interview data revealed that government authorities and large businesses
dominate strategic processes, forming a vertically oriented governance model. At the same
time, NGOs and representatives of local communities feel excluded from decision-making. As
one respondent stated: «We are concerned about the consequences of the tourism boom, but
we are rarely invited to participate in discussions - we feel left out». From the perspective of
stakeholder theory, such asymmetry in access to resources and influence reduces the legitimacy
of decisions being made. According to Dodds, R. (2010), this situation hinders the transition
from a declarative model of engagement to a collaborative one - which is more mature and
sustainable.

Thirdly, the practical implementation of sustainable practices is constrained by fragmented
actions and a lack of cross-sectoral trust. A representative of the regional akimat noted: «We
understand the importance of sustainable development, but unfortunately, government
efforts are often not supported by business or the public». Business representatives, in turn,
emphasise the lack of economic incentives: «Environmental initiatives are certainly good, but
without financial benefits or tourist demand, it’s difficult for us to invest in them». Within the
maturity model, this situation corresponds to the partial practices stage, where actions remain
uncoordinated and the motivational base is weak and unstable.

Finally, respondents’ interviews indicate the presence of institutional and cultural barriers.
These include: fragmented legal and regulatory frameworks, the absence of tax incentives, and
the dominance of short-term economic logic. These challenges correlate with the concepts of
regulatory gap and short-termism, which, according to research, are among the key factors
contributing to the stagnation of sustainable tourism initiatives in developing regions.

The study also highlights a variety of critical issues, such as the insufficient inclusion of
visitors as active stakeholders in the sustainability discourse, as well as the challenges caused by
alack of comprehensive, region-specific maturity models for assessing sustainability. According
to the paper,; achieving higher levels of maturity in Turkestan's tourism sector requires greater
collaboration, greater focus on capacity-building activities, and the creation of local models that
take into account the region's distinct socio-cultural, economic, and environmental context. The
study recommends operational strategies that include systematic stakeholder participation and
enhanced communication methods and mechanisms for continuous learning and adaptation.
The tourism industry of Turkestan can grow while supporting the United Nations Sustainable
Development Goals (SDGs) that aim for sustainable development. The research adds to
sustainable tourism knowledge by providing detailed insights into the fast-growing tourist
destination's operational dynamics.

The study encourages additional empirical investigation, particularly in Central Asia, because
this region faces new challenges and possibilities in sustainable tourism development (figure 4).
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Stakeholders' active participation needs to be encouraged by the authorities, as well as
should concentrate on policies and programs that are in line with sustainable tourism goals
and encourage stakeholder participation. As a result of our study, it was found that NGOs and
sustainable Advocates must lead advocacy efforts, disseminate information, and monitor the
progress of sustainable measures. Local communities should be able to actively participate
in tourism decision-making, gaining financially from sustainable practices while preserving
cultural assets.

4 )

Government bodies (local authorities, f Industry actors (hotel managers, tour operators,

tourism departments) travel agencies)

v" Enhance awareness and literacy v Integrate sustainability into corporate
regarding the principles of sustainable strategies and day-to-day operations.
tourism. v Adopt recognised environmental certification

v Strengthen and operationalise policy schemes (e.g., Green Key, EarthCheck).
frameworks that support sustainability. v’ Implement resource-efficient and socially

v Institutionalise mechanisms for responsible practices.
stakeholder engagement. v’ Inform and educate customers to

v' Support capacity-building and skills —_— encourage responsible consumption and
development initiatives. /_ \ravel behaviour.

N Sustainable J

( Tourism
Development

4 \

.//

Local communities (residents, civil society NGOs and sustainability advocates
organisations) v' Conduct advocacy and educational
v’ Strengthen local participation and initiatives.

empowerment in destination governance.
v Safeguard and promote local culture and
heritage.

Provide expertise, tools, and
methodological guidance.

Monitor and evaluate sustainability

LSRN

4 Expand inclusive local economic performance.
opportunities. Facilitate multi-stakeholder
Develop training and community communication and collaboration.
capacity-building programmes.
\ pacity g prog ) \_ )

Figure 4 - Recommendations for sustainable tourism by stakeholder group
Note: compiled by the authors based on the research

The research provides deeper insights about how different stakeholders influence
sustainable tourism policy development in developing regions. The barriers that include limited
sustainability principle understanding and poor cross-sectoral coordination and institutional
and sociocultural constraints demonstrate the necessity for a comprehensive governance
transformation approach in the tourism sector. Our proposed measure, based on both empirical
data and theoretical models, demonstrates the need to strengthen stakeholder engagement.
Their implementation - through educational initiatives, developing partnerships, economic
incentives, and the strengthening of trust-can lay the foundation for a balanced, inclusive, and
environmentally responsible tourism in Turkestan, aligned with both local priorities and the
global Sustainable Development Goals.
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B.XK. Arbmyxam6eToBa’, A.b. Baiim6eToBa*?, B.11I. bIp3a*
1XaabiKapaavik mypusm JcaHe KOHAKHCAUAbLAbIK yHUgepcumemi, TypkicmaH, KazakcmaH
2JL.H. T'ymunee amviHdarsl Eypa3us yammuik yHusepcumemi, AcmaHa, Kazakcmat

TypakKThbl TYPU3MAi JaMbITyAarbl MYAAeJil TapanTapAblH, »KeTiJlyiH 6aFajiay

Anparna. 3eprTeyaiH MakcaTbl — TypKicTaH [JeCTHUHaLMACHl MbICAJbIHJA TYpPaKTbl TYpU3MAI
KellleH/i 6aFaJiay >koHe 6apJIblK, TypU3M CajlacblHbIH My/eJljli TapanTapblH aTal aWTKaHAa: TyPUCTIK
O6u3HecC, MEMJIEKETTIK OopraHjap, KOFaM/bIK YHbIM/IJap MEeH KepTriliKTi XaJblK eKiJepiHiH TypaKThbl
TYpU3M KaFWJaTTapblH KaHIIAJBIKThI TYCiHIilN, KOJJaHYblH aHbIKTAy, COHJAAN-aK OJapAblH e3apa ic-
KUMBblJIbIHA 9Cep eTeTiH Heri3ri GpakTopaapAbl 3epAesey. 3epTTeYAiH FbIJIBIMA MaHbI3/blJIbIFbl MY el
TapanTap/blH pPeJii MeH oJ1ap/blH, «KeTiJy» AeHreHiHiH TYpaKThl TypU3M/Ji JaMbITyaFbl TEOPUSJIBIK
TYXKbIpbIM/JIaMacblH KeHeUTyre GarbITTa/faH. AJl IPaKTUKaJbIK KYH/JbLIbIFbl aJblHFaH JepeKTepai
6ackapylibliap, }eprijlikTi KaybIMJACTbIKTAp MeH OM3HeC YIUiH 3KOJIOTHSJIBIK >KoHe 3JIeyMeTTiK
»KayanTbl K06ajappl >KoclapJsay MeH icKe acbIpyAbl KaKcapTy OoWbIHIIA YCbIHBIMJAp 33ipJey
MaKcaTblH/Jla KOJIJaHy MYMKIHZIriHe. 3epTTey dJicTeMeci — calla/ibIK, TOCI/re HerisesreH: MyAzeJi
TapanTapMeH >XapThblJall KypbLIbIMJAJFaH Cyx6aT »Xyprisizin, creHorpadusiaHfaH MaTiHAepre
KOHTEHT-TaJ[ay >acaj/bl, COHAAW-aK aJblHFaH JepeKTep «KeTiIy» MOAeNbJepiHiH TeopUAJbIK
HerisfepiMeH caablCThIpblIAbl. Herisri TyXbIpbIMAap MyZAJesi TapanTapAblH TYpPaKTbl TYPU3MAI
TYCiHyZeri opKeJKiJiri MeH e3apa KapbIM-KaTblHAaCbIHJAAFbl KeMIUiJiKTepAi kepceTeli. 3epTTeY/iH,
HOTIKeJIepi — TYPaKThl TYPU3M KaFUJATTapbIH TYCIHY JleHrediHiH 6ipKeJiKi eMecTiri, TonTap apacblH/aFbl
KOMMYHUKaLUSHbIH, KeTKIJIIKCi31iri xKaHe ic-KUMbLIAap/iblH Yilaecmeyi aHbIKTa bl. COHBIMEH KaTap,
TYpaKThl TOKipubGesep/i eHrizyre Kelepri KeJTipeTiH Heri3ri mekTeyaep 6enriieHzi. ITaJOHABIK
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MO/JleJIbJlepPMEH Ca/IbICThIPY aFbIMAFbl KoHe KaKeT JeHrel apacblHAaFbl aublpMallblIbIKThIH auTap-
JIbIKTall eKeHiH kepceTTi. KOpbIThIHABLIAD — MyAJesi TapanTapblH <«KeTily» AeHTeWiH apTThIpy
TYPaKThl TYPU3M/I JaMbITYZbIH TeHrepiM/Ji CTpaTeruscblH KaJbINTACThIPY YILIiH LIy MOHTe He.
WUHCTUTYUMOHANABIK YHJIECTipY/li KYIIENUTY, 6ij1iM 6epy MYMKiHAIKTepiH KEHENTY *KoHe TYpPaKThI 63apa
opekeTTecy TeTikTepiH eHridy TypkicTaH JecTUHAIUsSCBIHBIH 63aceKkere Kabi/eTTiliriH KymenTyre
MYMKiHiK 6epeni.

KinT ce3aep: TypakThbl TYypu3M, MyAJeJi TapanTap/blH »eTiayi, TypkicTaH, TypusmJi 6ackapy,
CTeNKXO0JIIopJIap/iblH OalIaHbICHI.

B.XK. Arbmyxam6eToBa’, A.b. Baiim6eToBa*?, B.11I. blp3a*
IMexcdyHapoOdHblll yHusepcumem mypusma u 2cocmenpuumcmsa, Typkecman, Kasaxcman
2Egpasulickutl HaQyUoHa/bHbIU yHUsepcumem umenu JL.H. ['ymunesa, Acmana, Kazaxcmat

OneHKa 3peJIOCTH 3aMHTEPECOBAHHBIX CTOPOH B pa3BUTHH YCTONYUBOTr0 TypU3Ma

AHHoTanuA. JlanHaa cTaThs INOCBSAIEHA OLleHKe «3peJocTh» (maturity) 3aMHTepecOBaHHBIX
CTOPOH B Pa3BUTHUH YCTOWYUBOIO TypU3Ma Ha IpuMepe JecTUHauuu TypkectaH. Llesb ncciefoBaHus
- IMPOBECTH KOMILJIEKCHYIO OLIeHKY YPOBHf «3peJIOCTH» 3aUHTepeCOBaHHBIX CTOPOH B Pa3BUTHU
yCTOMYMBOI0 TypU3Ma Ha IpuMepe AecTUHaLUU TypKecTaH U onpeieIMTh, HACKOJIBKO TIPeCTaBUTENH
TYPUCTUYECKOI0 OM3Heca, TOCYAapCTBEHHBIX OPraHOB, OOIIECTBEHHBIX OpPraHM3alMil U MeCTHOTO
HaceJleHUS OCO3HAIOT, HWHTEPNPEeTUPYIOT W NPUMEHSAT MNPUHLMUIBI YCTOMYMBOTO TypHU3Ma.
Jlono/IHUTeIbHO IOCTABJ/IEHA 33/1a4a BbISIBUTh KJI04YeBble GaKTOPbI, BAUALIHE HAa 3QPEKTUBHOCTD UX
B3aWMO/IEMCTBUS IPU IIJIAHUPOBAHNUH U peau3al i 3K0JOTHYeCKHUX U COLLMAaJIbHO OPUEHTUPOBAHHBIX
VHULMATHUB. MeTonbl MCCIeLOBaHUA — MCHOJb30BaHbl NOJYCTPYKTYPUPOBAaHHbIE HWHTEPBBIO C
pa3JIMYHBIMH TpPYyNIaMU CTEMKX0JIlepOB, KOHTEHT-aHa/lW3 TPaHCKPUOUPOBAaHHBIX MaTepHasoB, a
TaK)Xe CONOCTaBJIeHHe IMOJIyYeHHbIX JaHHbIX C CYLeCTBYIOLIMMU MOJesIMU 3pesocTU. [IpuMeHeHbI
abCTPaKTHO-JIOTMYEeCKUH, CPaBHUTE/IbHBINA M KaueCTBEHHbIN MeTo/bl, 0OecreyrBIlile BCECTOPOHHee
U3yyeHUe YPOBHS OCBeJOMJIEHHOCTH U XapaKTepa MeKCEKTOPaIbHOr0 B3aUMOleCTBUA. Pe3yibTaThl
UCC/1e,0BaHUA — MOTYT ObITh HCII0JIb30BaHbI /151 pa3paboTKU peKoOMeHAal i JJIs1 TOJINTUKOB, MeCTHBIX
coob1ecTB U 6M3Heca MO YAy4YLIEHWIO IJIaHUPOBAaHUS U peasM3aliiM 3KOJIOTMYECKH U COLUABbHO
OTBETCTBEHHOH JeATeJbHOCTU. KpoMe TOro, peclioHZeHThl B LieJIOM HMMeKT JIMIIb (parMeHTHOe,
IIOpO¥ Heloc/e/j0BaTe/JbHOe Npe/cTaB/leHue 00 yCTONYMBOM Pa3BUTHH, a B3aUMOJeHCTBUE MEXAY
rpynnamu cjaa6o pa3Buto. CpaBHeHHe € 3TaJIOHHBIMU MOJeJIIMU 3peJIOCTH BBISIBUJIO 3HAYUTEbHOE
pacxox/ieHre MeX/Jy TeKYLMM U He06X0AMMBbIM ypPOBHEM B3aWMO/JeNCTBUsSA. BbIBOABI - NOBbIlLIEHHE
3peJIOCTH CTEeMKXO/IZIepOB ABJAETCA KJIOYeBbIM yCJ0BHeM (OPMHUPOBAHUA COaTaHCUPOBAHHOM
CTpaTeruu YCTOMYMBOIO pPa3BUTHUA Typu3Ma. PeKOMeHJOBaHO YCUJIUTb HWHCTUTYLHOHAJBHYIO
KOOPAMHALMIO, PaclIMPUTh 06pa3oBaTeJbHblE NPOTPAaMMbl M BHEJPUTb MEXaHU3Mbl CUCTEMHOTO
B3aMMO/JENUCTBHUS, YTO 0O3BOJIUT YKPENUTh KOHKYPEHTOCIOCOOHOCTD JlecTuHanuu TypkecTaH.

KiroueBble cji0Ba: yCTOWYMBBIA TYpHU3M, 3peJOCTb 3aWMHTEPEeCOBAHHBIX CTOpPOH, TypkecTaH,
ylnpaBJieHHe TypU3MOM, B3aUMO/JIEMCTBUE CTEHKXO0JIIEPOB.

References

1. Ali, F, Hussain, K., Nair, V., & Nair, P. K. (2017). Stakeholders perceptions and attitudes towards
tourism development in a mature destination. Tourism: An International Interdisciplinary Journal,
65(2), 173-186. https://hrcak.srce.hr/file /270769

A.H. T'ymunres amwvindazor Eypasus yammorx ynusepcumeminity XABAPIIBICBI. N24 ¢ 2025 351
OKOHOMMKA CEPUACHI
ISSN: 2789-4320. eISSN: 2789-4339



B.Zh. Almukhambetova, A.B. Baimbetova, Yrza Bekzat

2. Atamas’, E.V,, & Kotel'nikov, D. A. (2016). Ustoichivoe razvitie turizma: printsipy, zainteresovannye
storony, perspektivy [Sustainable development of tourism: principles, stakeholders, prospects].
Sovremennaya ekonomika: problemy i resheniya, (10), 104-116. https://doi.org/10.17308/
meps.2016.10/1530 [in Russian]

3. Babekova, N., Gueorguiev, T,, & Vitliemov, P. (2022). A maturity model as a tool for sustainable
development of organizations. IEEE. https://doi.org/10.1109/eeae53789.2022.9831414

4. Balouei Jamkhaneh, H. Shahin, R. & Shahin, A. (2023). Assessing sustainable tourism
development through service supply chain process maturity and service quality model. International
Journal of Productivity and Performance Management, 72(7), 2046-2068. https://doi.org/10.1108/
ijppm-07-2021-0437

5. Byuro natsional’noi statistiki Agentstva po strategicheskomu planirovaniyu i reformam Respubliki
Kazakhstan. Statistika turizma: Dinamicheskie tablitsy [Tourism statistics: Dynamic tables]. https://
stat.gov.kz/ru/industries/business-statistics/stat-tourism/dynamic-tables/ [in Russian]

6. Dodds, R. (2010). Koh Phi Phi: Moving towards or away from sustainability? Asia Pacific Journal of
Tourism Research, 15(3), 251-265. https://doi.org/10.1080/10941665.2010.503615

7. Franz, H. C,, & Cruz, A. R. (2024). Development of a maturity assessment model for sustainable
tourism. Current Issues in Tourism, 1-16. https://doi.org/10.1080/13683500.2024.2354531

8. Kopyrin, A. S. (2021). Razrabotka modeli sistemy gruppovykh interesov uchastnikov sotsial’no-
ekonomicheskoi sistemy turisticheskoi destinatsii [Development of a model of group interests system
in a socio-economic system of a tourist destination]. Vestnik Altaiskoi akademii ekonomiki i prava, (10),
253-257. https://doi.org/10.17513 /vaael.1915 [in Russian]

9.Kulakhmetova, R., & Espenbetov, N. (2023). Tsifrovye tekhnologii i ustoichivyi turizm v Kazakhstane:
vozmozhnosti i vyzovy [Digital technologies and sustainable tourism in Kazakhstan]. Turizm, dosug i
gostepriimstvo, 2(2), 6-11. https://doi.org/10.59649/2959-5185-2023-2-6-11 [in Russian]

10. Nicolaides, A. (2015). Tourism stakeholder theory in practice. African Journal of Hospitality,
Tourism and Leisure, 4(2), 1-27.

11. Odwazny, F, et al. (2019). Concept for measuring organizational maturity supporting sustainable
development goals. LogForum, 15(2), 237-247. https://doi.org/10.17270/j.10g.2019.321

12.Poudel, S., Nyaupane, G. P, & Budruk, M. (2016). Stakeholders’ perspectives of sustainable tourism
development. Journal of Travel Research, 55(4), 465-480. https://doi.org/10.1016/j.tmp.2015.10.002

13. Predvoditeleva, M. D., Balaeva, O. N., & Manina, A. V. (2024). Razvitie turisticheskoi destinatsii:
vzaimodeistvie steikkholderov (keis Kazani) [Development of a tourist destination: stakeholder
interaction (Kazan case)]. Pskovskii regionologicheskii zhurnal, 20(1), 21-39. https://doi.org/10.37490/
S$221979310029642-9 [in Russian]

14. Rasoolimanesh, S. M., Jaafar, M., Kock, N., & Ramayah, T. (2020). Stakeholder engagement and
sustainable tourism development. Journal of Hospitality and Tourism Management, 42, 205-217.
https://doi.org/10.1080/09669582.2020.1775621

15. Rudnicka, A. (2016). How to manage sustainable supply chain? LogForum, 12(4), 203-211.

16.Salman, A, Jaafar, M., & Mohamad, D. (2021).Importance of stakeholder managementin sustainable
ecotourism. Pertanika Journal of Social Sciences and Humanities, 29(1), 731-753.

17.Silvius, A. ]. G., & Schipper, R. (2015). Sustainability in project management: A maturity model
perspective. International Journal of Project Management, 33(6), 1204-1216.

18. Slivar, . (2018). Stakeholders in a tourist destination. Open Journal for Research in Economics,
1(1), 1-14.

19. Tleuberdinova, A. T.,, Mihali¢, T,, & Kal’'menov, B. T. (2022). Turistskie innovatsii: znachenie, formy
i uroven’ otvetstvennosti za realizatsiyu [Tourism innovations: importance, forms and responsibility].

352 N24 e 2025 A.H. I'ymures amoindazor Eypasua yammuix ynueepcumeminity XABAPIIBICHI.
IKOHOMMKA CEPVAICHI
ISSN: 2789-4320. eISSN: 2789-4339



The evaluation of stakeholder maturity in the development of sustainable tourism

Vestnik universiteta “Turan”, 4(96), 154-167. https://doi.org/10.46914/1562-2959-2022-1-4-154-167
[in Russian]

20. Usenova, D. M., & Baimbetova, A. B. (2022). Ustoichivoe razvitie turistskoi destinatsii (na primere
Shchuchinsko-Borovskoi kurortnoi zony) [Sustainable development of a tourist destination]. Vestnik
ENU im. L. N. Gumilyova. Ekonomicheskaya seriya, 1, 227-241. https://doi.org/10.32523/2789-4320-
2022-1-227-241 [in Russian]

About the authors:

Almukhambetova B.Zh. - Candidate of Economic Sciences, Associate Professor, International
University of Tourism and Hospitality, 14A Rabia Sultan Begim St., Turkestan 161200, Kazakhstan.

Baimbetova A.B. - corresponding author, Candidate of Economic Sciences, Associate Professor,
L.N. Gumilyov Eurasian National University, 2 K. Satpayev St., Astana 010000, Kazakhstan.

Yrza B.Sh. - MSc in International Hospitality and Tourism Management, Senior Lecturer, International
University of Tourism and Hospitality, 14A Rabia Sultan Begim St., Turkestan 161200, Kazakhstan.

Anbmyxambemosa b.7K. - 5KOHOMUKA FBLIBIMJAPbIHBIH, KaHAU/AThl, XaJblKapaJblK TYPHU3M JKoHE
KOHAKXaNJIbLJIbIK YHUBEPCUTETIHIH KaybIMJacThIpblIFaH npodeccopsl, Pabus Cyatan berim kelueci,
144, 161200, TypkictaH o6Jibichl, TypkicTaH, KazakcTaH.

Baiim6emoesa A.b. - xaT-xabap aBTOPbI, 3KOHOMHKA FhLIBIMAAPbIHbIH, KaHauaaThkl, JIL.H.I'yMmuier
aTblHAaFbl Eypasus yaTThIK yHuBepcuTeTi, «Typusm» kadbeapacblHblH npodeccop M.a., K.CoTbaer
keleci, 2, 010000, Acrtana, KazakcraH.

blIp3a B.111. - xanblKapaJiblK, KOHAKKaUJIbLJIBIK )KOHE TYPU3M MeHeXKMEeHTI MarucTtpi, XaJblKapaJblK,
TYPU3M Kd9He KOHAKXKaWUJIbLIbIK YHUBEPCUTETIHIH aFa OKbITYyIIbICh], Pabus CynTaH Berim keiueci, 14a,
161200, TypkicTaH o6Jbichkl, TypkicTaH, KazakcTaH.

Anvmyxambemosa B.JK. - kaHAMAT 9KOHOMUYECKUX HaAyK, A0LeHT MeXaAyHapoaHOro YHHUBEP-
CUTETa TYpU3Ma U roCTENPUUMCTBA], ya. Pabus Cyntan berum, 14a, 161200, TypkecTaHckasi 06/1aCTh,
TypkecraH, KazaxcraH.

Baiim6emoea A.B. - aBTOp 151 KOPPECTIOH/IEeHIUH, KaH/IUIAT 3KOHOMHUYECKHX HayK, U.0. Tpodeccopa
kadenapbl «Typusm», EBpasuiickuil HaljMoHabHbIN YHUBepcuTeT UMeHU JI.H. ['ymuiieBa, yi. CaTnaena,
2,010000, AcTaHa, KasaxctaH.

bIp3za B.Ill. - marucTp MeX/yHapoJHOTO MeHeP)KMeHTa B cdepe TroCTENPUHUMCTBA U TYPHU3MA,
CTapIIM{ mpemnojiaBaTe/b Mex/[yHapoJHOTO YHUBEPCUTETA TYpU3Ma U FOCTENPUUMCTBA, yi1. Pabus
Cyntan berum, 14a, 161200, TypkectaHckas o6saactb, TypkectaH, KazaxcraH.

Copyright: © 2025 by the authors. Submitted for possible open access publication under the terms
and conditions of the Creative Commons Attribution (CC BY NC) license (https://creativecommons.org/
licenses/by-nc/4.

A.H. I'ymunres amvindazor Eypasus yammuix yHusepcumeminity, XABAPIIBICHL. N24 e 2025 353
9KOHOMMKA CEPMAICBI
ISSN: 2789-4320. eISSN: 2789-4339



