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Analysis of the current state of business tourism

Abstract. Business tourism is one of the most dynamic and economically profitable forms of
tourism. Since business tourism has been influenced by external and internal factors, the study
aims to analyze business tourism in today’s complex and constantly changing environment. The
article explores the impact of the COVID-19 Pandemic on business tourism, what other problems
exist in the industry, and the prospects for business tourism. The authors analyze the evolution of
the concept of business tourism, investigate the structure of business tourism, and reveal modern
trends and new forms of business travel, such as bleasure tourism. Statistical analysis of business
travel data for 2000-2020 and analysis of the impact of the pandemic on business travel was
used to identify modern business tourism issues. To assess the relationship between economic
growth and business tourism development was used the correlation and regression method. The
results of the study included an assessment of the state of business tourism, a SWOT analysis,
the advantages of business tourism in comparison with other types of tourism, the problems of
business tourism, and forecasts for the future development of business tourism.
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Introduction

Business trips have been practiced by people
from ancient times. The first travelers sought
to find new markets, gain new experiences and
skills. As a result of the increase in the number
of travelers and revenues, business tourism has
been studied more thoroughly. As a separate
stream of the tourism industry, business tourism
appeared only in the 1980s, when business
trips, exhibitions, conferences, etc. were widely
developed. And now business tourism is one of
the most significant types of tourism. Intensive
processes of globalization and integration,
active development of business, and scientific
ties demand effective interaction. International

conferences, congresses, and exhibitions today
are an important part of almost any area of
business. In an effort to expand economic ties,
share scientific achievements and innovative
technologies, expand markets, businessmen
travel extensively and participate in various
business events. Given the pace of economic
growth and its direct impact on the tourism
industry, the business tourism market is now
a promising area for further development.
According to International Tourism Highlights,
published by the World Tourism Organization
(UNWTO) edition 2020, business trips make up
11% of total travel [1].

The relevance of the topic depends on
the ever-increasing economic importance
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of business tourism. Business tourism, as a
dynamic sector dependent on many external
factors, requires continuous monitoring to better
assess threats and to rapidly develop responses
and development strategies.
economic, epidemiological and social conditions
require regular analysis of the business tourism
market. Conducting a comprehensive study of
threats and prospects is becoming relevant and
strategically necessary.

Ever-changing

The aim of our research is to provide a
comprehensive analysis of the current state of
business tourism, including the identification
of the complexities and prospects of business
tourism and the identification of problems
hindering the development of business tourism.

In order to analyze the business tourism
sphere, first of all, we need to understand what
the definition of business tourism is. Different
scientists give their own definitions of business
tourism: in the early sources, the concept of
business tourism is described very briefly and
was understood as
performance of professional duties” [2, 3] or
“travel for official purposes without income at
the place of business trip” [4]. In later sources,
we were able to find a more complete and precise
definition of the “business tourism” term. In
the “Encyclopedia of Tourism” by Igor Zorin
and Valeriy Kvartalnov “business tourism” is
described as “temporary trips with business
purposes, including participation in conferences,
congresses, etc. without receiving income at the
place of business trip” [5].

With the development of business tourism, it
became necessary to divide business tourism into
components. Aleksandrova A. in her textbook
suggested dividing
business trips into corporate trips, which
include departures of company employees on
the affairs of their company, and non-corporate
trips of employees of government structures and
industry associations [6].

Today, however, the most common is the

“a travel related to the

“International tourism”

division of business tourism on the basis of the
purpose of visit. According to the main purpose
of travel, the business tourism market could be
divided into segments: individual meetings,

participation in congresses and conferences,
incentive trips, and visiting exhibitions.
In accordance with this division, a special
abbreviation “MICE” was formed. MICE is the
acronym for Meetings, Incentives, Conferences
and congresses, Exhibitions.

So there are many forms of business tourism
activities and different definitions of business
tourism. This difference makes it difficult to
maintain statistics on business arrivals. This is
especially important for incentive tours. Incentive
tour is “vacation travel arranged by or through
an employer and awarded as a motivational
bonus to qualifying employees or salespeople”
[7]. Despite the fact that the incentive tours are
part of business tourism, participants perceive
them as vacation and, accordingly, when filling
in the arrival forms are marked themselves not as
business tourists, but as leisure tourists.

Also, the complexity of statistical accounting
represents a new type of tourism, so-called
“bleisure tourism”. Bleisure - the industry
buzzword for travelers combining business
and leisure. This is a new type of tourism that
combines business travel and leisure. The
modern world dictates its conditions, and the
accelerated pace of life forces people to plan their
time more seriously. Modern tourists regulate not
only the duration of tours but try to spend their
time effectively. More than 40% of business trips
are extended for leisure purposes [8]. In order
to save time and money, people try to combine
a business trip with the possibility to relax at
the end or between business events. Bleasure
tours complicate statistical accounting, as they
relate to two types of tourism. In our opinion,
bleasure tours are closer to business tourism as
their main goal is business. And only secondly,
a person is considering the opportunity to relax
on a business trip. So bleasure tours should be
included in types of business tourism.

Thus, after analyzing domestic and foreign
scholars, we can conclude that business tourism
is a branch of the tourism industry that includes
travel for the purpose of attending congresses,
conferences, exhibitions, trade fairs, and similar
government and corporate events, individual
business trips, incentive tours, and bleasure
tours, for work-related purposes (Fig.1).
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Figure 1 - Structure of the business tourism

Note — Authors’ own elaboration

Methodology

Business tourism requires careful study,
identification = of  development  patterns,
development prospects, and constraints.

The article contains research on the concept of
“business tourism” and its components, analyzing
the work of specialists, such as Kvartalnov V.A.,
Kirilov A.T., Alexandrova A.Yu, Swarbrooke J. &
Horner S.

An examination of the statistics for 2000-2020
provided by the World Tourism Organization,
the International Congress and Convention
Association, the International Association of
Professional Organizers of Congress, Statista
Research Department, and specialized journals
and periodicals, we have carried out quantitative
research, studied the recent changes in the
tourism industry and analyzed their relationship
with economic and epidemiological changes
taking place in the world.

To assess the relationship between economic
growth and business tourism development was
used the correlation and regression methods.

Discussion

Until 2020, tourism, including business travel,
grew rapidly, with an annual growth rate of
5-7%. According to UNWTO, tourism is the
third-largest export category in the world. Total
international tourism exports in 2019 amounted
to $1.7 trillion, up 4% over the previous year.
The Asia-Pacific market (+7%) and the European
market (+5%) both showed high growth rates.
And business trips make up about 13% of total
travel [1].

According to the research, business travelers
spend three times more money in their host
country than vacationers. Business tourism is less
dependent on weather conditions, cultural and
historical sites, and the availability of recreational
resources than other types of tourism.

In countries with the developed tourism
industry, domestic tourism contributes to the
stable position of the national economy due
to the redistribution of national income and
the development of activities favorable to the
country’s economy as a whole [9]. The creation
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Figure 2 — Benefits from business tourism

Note: Authors’ own elaboration based on data identified in the research.

of an effective system for the functioning of
the tourism sector leads to positive socio-
economic effects: improving the socio-economic
situation of the country, forming a developed
infrastructure, = developing the economy,
increasing competitiveness [10].

Thus, tourism stimulates economic growth
and many countries try to develop tourism in
their region. With a multiplier effect, tourism
contributes to the intensive growth of services,
transport,  construction,  agriculture, and
handicrafts. Business tourism attracts foreign

B Leasure tourism
® Business travel
BVFR, Religion,

Treatment

Hnon specified

Figure 3 - Segmentation of the market by the purpose of the visit (share in %)
Note - Authors” own elaboration based on sources of the World Tourism Organization (UNWTO) [1]
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Figure 4 - Market share by type of business tourism (%)

Note - Author’s own elaboration based on sources of the International Congress and Conference Association [12]

investment, influences employment growth,
and leads to significant economic growth. Many
countries, lacking natural resources but seeking
to develop tourism, have identified business
tourism as a priority.

Business tourism could become an important
part of the economy, generating foreign exchange
earnings and tax revenues for the country. By
improving the investment climate, simplifying
visa regulations, improving tax policy, and
raising the level of education, the government
can significantly improve the conditions for
the development of business tourism. By
summarizing all the benefits of business tourism
identified in the research, it is possible to
categorize them (Fig.2).

According to the UNWTO report, there were
1.460 million trips worldwide in 2019, an increase
of 5 percent over the previous year. 11% of that
number had business purposes. That’s over 160
million business tourists (Fig.3).

If we look at tourist arrivals in general, the
most popular regions are Europe (51% of all
tourist arrivals) and Asia (25% of arrivals),
followed by the Americas (15%), Africa (5%), and
the Middle East (4%). If business tourism statistics
are considered, the situation is different: 45% of
the flow goes to Europe (leading destinations

are France, Spain, Germany, Italy), 23% to the
Americas (leaders are the USA, Canada, and
Mexico), to the Asia-Pacific region 15% (leaders
are Singapore, Japan, Hong Kong), to the Middle
East 10% (leading countries are the UAE, Saudi
Arabia, Israel), to Africa 7% (South Africa, Egypt,
Morocco) [1].

Thus, we see thatin business tourism, countries
with active economic activity are in the greatest
demand. The main advantages of these countries
are business activity, offices of large international
companies, developed transport network,
transport hubs, availability of infrastructure for
holding of exhibitions, congresses and so on.
They also have the potential to use innovative
technologies and attract economic investment.
All these advantages enable the region to achieve
long-term economic and social growth and
development [11].

By analyzing the data on business tourist
arrivals, we can see that individual meeting
prevail in business tourism in the world (Fig.4). It
is important to take this into account since every
type of business trip requires certain conditions
and preferences.

According to a study conducted by the
International Association of Congresses and
Congresses, the most important factors in
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Figure 5 - Business tourism spending worldwide (billion U.S. dollars)

Note - Author’s own elaboration based on sources of Statista Research Department [14]

selecting the venue of the conference/congress
for companies are the availability of spacious
conference transport  accessibility,
leisure opportunities, quality of service, and
well-developed infrastructure. At exhibitions,
an important component is also the developed
infrastructure and transport accessibility, as well
as diversity in the choice of accommodation and
catering, high-quality service, Affordable prices,
and social stability. The availability of tourist
and recreational resources, climatic conditions,
and safety are the most important criteria for
incentive tours. [12].

Suitable event venue, destination accessibility,
internal  transport and sufficient
attractions are important aspects for a competitive
destination [13].

But it is not only infrastructure that affects
tourism development. Tourism in general and
business tourism, in particular, are very sensitive
to the external environment. Any political,
climatic, economic, social change has a major
impact on tourist arrivals.

Analyzing business tourism spending
worldwide from 2000 to 2020 (Fig.5), we can see
constant growth, except for 2009, the peak of the
economic crisis, and the period of the Covid-19
pandemic in 2020.

rooms,

system,

The global financial crisis of 2008-2009 was a
prime example of a sharp downturn in business
travel. Global business travel spending plunged
by 15%. This recession has had a disastrous
impact on the financial situation of the aviation
and tourism sectors.

International tourist arrivals declined by 4.2 %
in 2009 to 880 million [16], as a result of the global
financial crisis and the economic downturn. The
airlines recorded a 40% drop in air traffic. 40 small
and medium-sized airlines closed down during
that period. Banks refused to lend to the tourism
sector as it was low-income and risky. This led
to a decline in the numbers of investments
in the tourism sector and the bankruptcy of
tour operators. The approach to travel has
also changed. For economic reasons, face-to-
face meetings have been replaced by online
negotiations. But business tourism has recovered
as economic stability and income growth have
returned. After the financial recession, new
opportunities have emerged. Companies had to
take on a new level and improve their market
position, and in order to do so, they had begun to
enter the international arena actively, looking for
new markets and new partners.

By the end of 2010, there was an increase in
business arrivals, and by the following year,
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Figure 6 - Change in the number of tourist arrivals (%)

Note - Authors” own elaboration based on sources of the World Tourism Organization (UNWTO) [1]

travel volume had recovered. Business tourism
spending increased by 7%, followed by a renewed

increase in business arrivals [17].

The global Covid-2019 pandemic in 2020 had
an even more serious impact on the business
tourism industry, resulting in the cancellation
of exhibitions, conferences, conventions and etc.

During the first half of 2020, the business tourism
market decreased by 95% [18]. From March to
June 2020, air traffic among the countries was
almost completely stopped, borders were closed,
and international traffic was limited. According
to UNWTO, from January to August, export
earnings from international tourism fell to $730

12,0%

10,0%

8,0%

6,0%

4,0%

2 0%

EShare of Business tourism

B Othertypes of tourism

Figure 7 - Share of the total gross domestic product (GDP) generated by the travel and
tourism industry and business tourism worldwide from 2000 to 2020
Note - Author’s own elaboration based on sources of Statista Research Department [15]
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Table 1

GDP and Business tourism spending 2000-2020

rqe Business tourism spendin
GDP (current trillion US$) worldwide (trilliolzl Us $)g

year X y
2000 33.704 0.6017
2001 33.49 0.5911
2002 34.763 0.582
2003 38.989 0.5996
2004 43.924 0.6723
2005 47.571 0.7775
2006 51.549 0.8487
2007 58.073 0.932
2008 63.723 0.986
2009 60.443 0.8398
2010 66.165 0.9025
2011 73.494 1.026
2012 75.179 1.045
2013 77.323 1.081
2014 79.448 1.103
2015 75.027 1.054
2016 76.232 1.082
2017 81.112 1.146
2018 86.139 1.228
2019 87.437 1.294
2020 84.578 0.504

Source: World Bank and Statista Research Department [20, 14]

billion compared to the same period in 2019 [1].
This is more than 8 times higher than the losses
incurred as a result of the global financial crisis
of 2008-2009. Figure 6 most accurately reflects the
decline in the tourist market.

Due to the impact of the COVID-19 pandemic,
the recorded the total
expenditure on business trips reached roughly
114.6 billion U.S. dollars, dropping from 258
billion U.S. dollars in 2019. The United States
and Japan followed on the ranking, recording
business travel spending of approximately 109.4
and 58.5 billion U.S. dollars, respectively, in 2020
[14].

By analyzing the share of total gross domestic
product (GDP) generated by the travel and

European Union

tourism industry worldwide from 2000 to 2020,
we can see a significant decline in the share of
tourism in 2020. In 2020, the share of total GDP
generated by the travel and tourism industry
accounted for 5.5 percent of world GDP. In 2019,
it was 10.4%. The share of business tourism in
global GDP has always been in the range of 0.6
to 0.8 percent and also decreased in 2020 to 0.4%
(Fig. 7) [15].

Business tourism also depends on the
economic situation in the world. The correlation
between business tourism spending and GDP
worldwide was analyzed by the method of
correlation and regression. Two methods for
determining and measuring the correlations
between the two indicators allow determining
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the trend and direction of their addiction. The
data used in the study are annual figures from
2000 to 2020, composed of variables in GDP
and business travel spending. Data on variables
were obtained from the World Bank Economic
Survey and Statista Research Department. The
descriptive statistics of the data series used in the
study are presented in Tab. 1.

Using the correlation coefficient formula
below, we determined that the correlation
coefficient of missiles is 0.77 (r = 0.773651). The
correlation analysis shows that business travel
spending is very significantly correlated with
GDP.

nExy)-XExQXy)
JmEIx?— Ex?[[nXy? - X y)?]

Regression method requires estimate of
regression function parameters, achieved through
the method of least squares. On the basis of the
years 2000-2020, results of which interpretation is
presented in the figure 8 and table 2.

Influence on business travel spending is 59.8%,
as confirmed by the coefficient of determination,
the remaining 40.2% being other factors. And as
can be seen from the correlation coefficient 0.77,

T =

Table 2
Regression Statistic
Multiple R 0.773650565
R Square 0.598535196
Adjusted R- Square 0.57740547

Standard Error 0.152813007
Observations 21

Note - Author’s own elaboration using Excel
MS program.

the natural logarithm of tourism growth and
financial development is positively correlated.
With the growth of GDP, there is a significant
increase in business tourism spending, the trends
established for the two indicators are almost
proportional.

Results

The analysis revealed that business tourism
is a dynamic and profitable sector of the world
economy and it is constantly changing. Tourist
preferences are changing, new forms of travel
are emerging, and crises are taking place with

1.4
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y =0,0098x+0,2785
R?=0,5985
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Figure 8 — Correlation and regression analysis

Note - Author’s own elaboration using Excel MS program.
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sdependency on political, economic, epidemic
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savailability of specialized infrastructure for
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sthe need for developed transport infrastructure

Business Tourism
SWOT-Analysis
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*active processes of globalization

sdevelopment of international cooperation and
transnational companies
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schanging needs of business travelers
*epidemiological situation
seCconomic crises

sadverse changesin exchange rates
*Internet technology development and online
communication

Figure 9 - SWOT-analysis of business travel

Note - Authors’ own elaboration.

disastrous effects on the tourism industry. All
these problems, together with the difficulties
identified in the survey with tax policy, poor
infrastructure, training of specialists, and visa
requirements, are hampering the development of
business tourism.

In modern conditions, the active development
of online video communications poses another
threat to business tourism. The possibility of
high-quality online communication allows you
to significantly save time, reduce travel costs and
generally increase productivity. The pandemic
and restrictions on the movement of people have
given a sharp jump in the development of online
communication. According to the data in 2020
Zoom had over 300 million meeting participants
per day (ehis compares to 10 million in December
2019), Google Meet had over 100 million daily
meeting participants, Microsoft Teams had 75
million active daily users in 2020 [19]. We cannot
deny that the COVID-19 pandemic changes the
way of working.

Analyzing the existing definitions, we could
see how the definition of business tourism has
changed over time. Now we offer to define
business tourism as a branch of the tourism
industry which includes travel for the purpose
of attending congresses, conferences, exhibitions,
trade fairs, and similar government and corporate
events, individual business trips, incentive tours,
and bleasure tours, for work-related purposes. In
our opinion, such a new kind of travel as bleasure
tours should be included in the business tourism
sector, as their main purpose is business.

So after analysis of the current state of
business tourism, we could reveal its strengths,
weaknesses, advantages, and disadvantages, and
design a SWOT analysis (Fig. 9). This method
illustrates the competitive advantages of business
tourism over other forms of tourism and the
complexities of its development.

The SWOT analysis shows that business
tourism has several advantages over other types
of tourism. It is less dependent on natural and
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recreational resources, cultural and historical
objects. For business tourism, the business
activity of the region, the developed transport
system, and the openness of the economy to
foreign capital are the most important factors. At
the same time, business tourism has a number of
important advantages. In addition to its direct
contribution to the economy, the development
of business tourism contributes to the growth
of business activity in the region and to the
interest from foreign investors. By attracting
business tourists, the government stimulates
business development, increases the investment
attractiveness of the region, and improves the
country’s tourist brand. Effective management
of the business tourism sector can contribute
to addressing social issues, in particular, the
quantity and quality of jobs created.

Conclusion

Analyzing the current state of business
tourism in the world, we see that during recent
decades the volume of business travel in the
world has steadily increased. But today, since
2020, the market has experienced the largest
decline in travel in business tourism history, even
in the wake of the 2008-2009 economic crisis. As
the area of least dependence on cultural, natural
and historical sites, business tourism is directly
dependent on economic stability and open
borders. The correlation analysis shows that the
business travel spending is very significantly
correlated with GDP. Today business tourism is
almost stagnating. The restrictions caused by the
Covid-19 pandemic in 2020 led to a 70% fall in
number of tourist arrivals. The gradual lifting
of travel restrictions has led to an increase in
business travel, but remains low. Most of the
exhibitions have been canceled or are held in a
manner consistent with the number of visitors.
Conferences and congresses are held with limited
participation.

According to the “Barometer of World
Tourism” by UNWTO, in January 2021 the
number of international tourist arrivals was 87%
lower than in the same period in 2020. January
figures were even worse than those for the first

year of the pandemic (-70 %) [21]. Mandatory
testing, quarantine, and, in some cases, full border
closuresprevented theresumptionofinternational
travel in early 2021. In addition, the speed and
distribution of vaccinations were lower than
expected, which further delayed the resumption
of tourism. The global Covid-2019 pandemic
in 2020 had a serious impact on the business
travel industry, resulting in the cancellation of
exhibitions, conferences, conventions and etc. The
COVID-19 pandemic recession has been quite
different than downturns. Usually, recessions
result in service sectors suffering greater declines
than manufacturing. The pandemic has greatly
affected the behavior of the population and
significantly reduced personal communication.
Hospitality,
museums, and galleries have been hit hardest by
the quarantine.

At the same time, while tourism is returning
to some destinations, we could see that business
tourism can adapt quickly to changing situations
while remaining in demand. As the statistics
show, the business tourism sector shows a more
robust growth rate among all types of tourism.
The number of business travelers recovers more
actively thanleisuretourists, especially thenumber
of individual business travelers. Thus, despite
the existence of weaknesses, the development of
business tourism supported by the government
and the interest of the business environment
is promising and economically profitable. The
research showed, after the economic crisis, that
business tourism has recovered in two years. The
collapse of business tourism due to the Covid-19
pandemic was more catastrophic. Bur according
to UNWTO forecasts, the situation will develop
either in an optimistic scenario with a 66 %
increase in tours numbers by July (compared to
2020). Or a pessimistic scenario with a growth
rate of only 22%. Tourism is expected to recover
only if most countries remove travel restrictions
and successfully implement vaccination.

Epidemiological and economic conditions
are not always effectively controlled, and then
the adaptability of business tourism to new
conditions entirely depends on the coordinated

restaurants, entertainment,

222 Ne 1/2022

A.H. Tymunres amvindazor EYY xabapurvicvirvin akonoMuxa cepuscol
ISSN: 2789-4320, eISSN: 2789-4339



L.A. Litvinova-Kulikova, Zh.N. Aliyeva, D.L. Dénes

work of business and the government. Recovery
is slow, as travel restrictions still exist and not
all countries have opened borders. But despite
all the difficulties, the business tourism market
is recovering, albeit slowly. While we see a
gradual increase in business tourist arrivals, as
the virus remains unresolved and new strains
emerge, there are still risks of new travel
restrictions and borders shutdowns, lockdowns,
or curfews. In addition, the increase in business
travel is affected by the deteriorating economic
situation and the lack of reliable forecasts.

The survey indicates that the development of
business tourism effectively affects the growth
of business activity in the region, contributes to
the establishment of economic ties, and increases
the inflow of investments. Support for business
tourism greatly strengthens business linkages
in the global economic environment, promotes
business development, helps to overcome the
negative effects of crisis periods, revives business
and affects the economy as a whole. Thus,
business tourism can become an effective tool for
the economic development of the region.
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A.A. AntBunosa-Kyaukosa', K.H. Aauesa’?, A.1. denec?
12Kasaxcxuil nayuonarvotii ynusepcumem um. arv-Papadu, Aamamol, Kasaxcman
*Yuusepcumem Cesmozo Mwmeana, Avép, Benepus

Anaans TeKyImero COCTOsIHIST 4e10BOTro TypudMa

AnnoTanus. /eA0Boil TYPU3M - OAVH U3 CaMbIX AMHAMMYIHBIX X D9KOHOMMUIECKM BBHITOAHBIX BUAOB TypPU3-
Ma. ITockoabKy Ha pasBuUTHe A4€A0BOTO TYPMU3M BAMSIOT KaK BHeIIHIe, TaK ¥ BHyTpeHHMe (PaKTOPHI, TO 11eABI0
AAHHOTO UCCAeAOBAHNS SABASIOTCS aHaAU3 cpephl 4eA0BOTO TypHU3Ma B COBPEMEHHO CAOXKHOI ¥ MTOCTOSHHO
MEHSIOLIeNCs cpeje U OllpejeleHNe IepcleKTUB ero passutus. B cratpe mccaeayercs BAMsAHNE HTaHAEMUN
Covid-19 Ha Ae20BO¥ TYpM3M, BEIABASIOTCS POOAEMBI, CYIIeCTBYIOIINE B OTPacAM AeA0BOTO TypHU3Ma Ha JaH-
HBINl MOMEHT, OIIpeAeAsIOTCs BO3MOXKHOCTH €TI0 AaAbHeNIero pasBuTIs. ABTOPHI aHaAU3UPYIOT DBOAIOLINAIO
MOHATUSL A@AOBOTO TypU3Ma U MCCAEAYIOT €r0 CTPYKTYPY, PacKphlBalOT COBpeMEeHHbIe TeHAEHIIUMM U HOBBIe
dopmnr geaoBoro TypusMa, Takue Kak «bleasure» Typnl. Aas BbIABAeHMs MPpoOJeM COBPEMEHHOIO AeA0BOTO
Typu3Ma MCII0Ab30BaACs CTAaTUCTUIECKNIT aHaAMU3 AaHHBIX O A4eA0BbIX noesakax 3a 2000-2020 roasl, mpeacTas-
aernpix IOHBTO n oTpacaeBsIMy acconmanyssMy, M3ydeHB M3MeHeHNs, IIPOuCXosamiue B cdepe TypusMma,
IpoaHaAM3MpPOBaHa UX CBI3b C DKOHOMUYECKUMU U DIUAEMUOAOTUYECKUMY U3MEHeHUsIMU ITOCAeAHUX AeT.
PesyabTaTel MccaejoBaHus BKAIOUUAN OLIEHKY COBPEMEHHOTO COCTOSIHMS Jeaosoro typusma, SWOT-anaans,
BBLSIBAEHME IIPEeUMYIIeCTB 4eA0B0T0 Typu3Ma IO CpPaBHEHMIO C APYTUMM BUAAaMU TypU3Ma, aHaAu3 IIpodaeM
AeA0BOTO TypU3Ma M IIPOTHO3HI Oy AYIIIero pasBUTH A€A0BOTO TypuU3Ma.

Karougesnie caosa: aeaosoit Typusm, MICE-Typusm, passutue Typusma, KOH(QepeHIIUM, MaHAeMUs U Ty-
pusM, bleasure Typnsm (049Ke-Typusm).

A.A. AntBunosa-Kyankosa', K.H. Aauesa’?, A.1. denec?
129A-Dapabdu amwndazut Kasax Yammuix yrusepcumemi, AAmamet, Kasaxcman
3Ce. Mwmean yrnusepcumemi, Jvép, Benzpus

Ickepaik TypmM3MHIH Kas3ipri JKaFAaibIHBIH TaaAaybl

Annoramist. Ickepaik Typusm - OyA TypU3MHIH AMHaMMKaABIK KoHe DPKOHOMMKaABIK >KaFbIHaH THiMAL TYp-
Aepiniy 6ipi. Ickepaik Typu3MHIH 4aMybIHa CBIPTKBI >KoHe iIIKi ¢pakTopaap acep eTeTiH O0AFaHABIKTaH, MaKala-
HBIH MaKCaThl Ka3ipri 3aMaHFbl KypAeAi >KoHe YHeMi o3repil TypaThiH OpTaarkbl iCKepAiK TypU3M CaAachIH Taa-
Aay >KoHe OHBIH JaMy ITepCITeKTUBaAaphIH aHbIKTay 00ABIT Tabbiaaasl. Makaaaga Covid-19 maHAeMIACEIHBIH
icKepAiK Typu3MTIe acepi 3epTTeAill, Kasipri Ke3aeri ickepaik TypusM MHAYCTPUSACHIHAA Ke34eCeTiH Maceaeaep
aHBIKTaABII, OHBI OJaH 9Pl AaMBITYABIH MYMKiHAIKTepi allKbIHAaAAbl. ABTOpAAp iCKepAiK TYpU3M YFBIMBIHBIH
DBOAIOLVSICHIH Tad4aliAbl, iCKepAiK TYPU3M KYPBhLABIMBIH 3epTTelii, Kadipri 3aMaHFbl TEHAEHIUAap MeH ickep-
AiK TypusMHiH «bleasure» Typaap CHMAKTH KaHa TypAaepiH amaabl. Kasipri ickepaik TypusmHiz Maceaeaepin
anpikray yirin 2000-2020 xbagapra apHaaraH ickepaik canapaap typaas IOHBTO men casaarbix Kaybimaa-
CTBIKTap YChIHFAH CTaTUCTUKAABIK Taajay KOAAaHBLAALI, TYPU3M CalacklHAArLl ©3repicTep 3epTreadi, oaapAblH
COHFBI KbLA4apAarbl YKOHOMUKAABIK >KoHe DIMAeMUOAOTUIALIK, ©3repicTepMeH 0ailAaHBICHI TalAaHBLAADBL.
3epTTey HOTIKeAepi ickepAiK TYpMU3MHIH Kasipri skaraarisiH Oarasayasr, SWOT-TaagayAsl, 6acka TypusM Typ-
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AepiMeH CaAbICThIpFaHAa iCKepAiK TYPU3MHIiH apTHIKIIBIABIKTaPBIH aHBIKTayAbl, iCKepAiK TYpU3M Maceaeaepin
JKoHe icKepaik TypusMHiH DoaamtakTarsl gamy 004KaMAapbiH TaaAayAbl KAMTBIADL.

Tyiiia cesaep: ickepaix typusm, MICE-Typuswmi, TypusMHiH 4aMybl, KOHpepeHIuAAap, MaHAeMIUs JKoHe
TypusM, bleasure Typmsm.
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