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Theoretical aspects of innovation activity in tourism

Abstract. Modern tourism is an important sector of the economy, which is developing in the conditions of global
competition and is often subject to innovation processes. Therefore, it is important for Kazakhstan to form a tourism
industry based on innovation. The weak level of theoretical and methodological research of innovations in the field of
tourism and its conceptual framework is an urgent problem. The article deals with methodological approaches to the
study of innovations in the field of tourism, summarizes the methodological foundations of the study of innovation
management in tourism, reflecting the distinctive features of innovation in this area. In addition, this article carries
out a review of the research and scientific achievements of foreign scientists who contributed to this area, describes
modern research schools , as well as the subject areas of research on the problems of innovation management in
tourism.
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Research method. During the study, the methods of generalization and synthesis were used to
achieve the goals.

Results and discussion. The study of innovation in tourism is a relatively new area of research.
The scientific level of the theoretical and methodological research on innovation in the field of
tourism has not been sufficiently studied.The conceptual framework was developed by foreign
researchers such as J. Schumpeter, P. Drucker, M. Porter. These authors considered the problems
of innovation as a socio-economic phenomenon. The scientific studies of D. Buhalis, M. Forest,
A.M. Hjalager, M. Ottenbacher are devoted to the analysis of modern innovation processes in the
global tourism industry and the most urgent directions of innovation development in tourism.

This direction appeared as a separate field of research on innovation issues in the 1980s, which
is associated with the rapid development of the global tourism market and the need to understand
the changes taking place. In the 2000s. innovations in tourism have come to the forefront of the
scientific community due to the fact that the global tourism industry has become the third largest
after the petrochemical and engineering industries and the first in the services sector.

The following classification criteria is significant for determining the essence of innovation in
tourism:

— the source of the idea (the needs of tourists, discoveries, inventions);

— type of innovation (tourism infrastructure, tourism products, ways and means of tourism
product distribution/services, management, etc.);

- degree of novelty (improving, breakthrough);

— breadth of impact, scale, connectivity (local, global, systematic);

- investment content (non-capital-intensive, low-capital-intensive, capital-intensive) [2].
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The features of the development and implementation of innovations in the global tourism
industry is associated with a number of distinctive characteristics of the tourism industry and
tourism products as objects of innovation activity:

- intangibility (the client cannot independently study the physical characteristics of the
tourism product before making a decision on the purchase);

- the inability to obtain a tourism product in the property;

- the inability to use the product either as a fixed asset or as a negotiable asset;

- simultaneous production and consumption of tourism products;

— human factor (a lot of people are involved in the provision of tourism services: staff,
customers, other tourists and local residents);

- inconstancy of quality and complexity of its management in the field of tourism;

— multicomponentity (a tourism product consists of several individual services, the quality
of which affects the perception of the trip as a whole);

- seasonality (fluctuations in the magnitude of demand and prices for single services);

— inelastic offer of suppliers (transport companies, catering and accommodation enter-
prises cannot take more guests than they have available seats on a specific date) [3].

The authors highlighted following features of research on the innovative development of the
global tourism industry:

- dominance of technological and marketing innovation research;

- applied nature of research;

— narrow focus of research within the individual components of the tourism industry
(catering, transport, accommodation, etc.);

- customer focus (most studies are commissioned by multinational corporations,
international hotel chains and international organizations);

- dominance of the process approach [4].

In recent years, a significant amount of research results in the tourism industry have been ac-
cumulated. (Table 1).

Table 1. A brief overview of foreign scientific achievements in the study of innovation in
tourism (by directions)

Research direction Scientists and their Year Main results
origin
A .M. Hyalager 1997 developed a classification of innovations in tourism
(product, process, managerial, institutional).
(Denmark) 2002 developed an innovative model in tourism.
M. Ottenbacher | 2005 highlighted innovative determinants in the tourism
(New Zealand) industry: the choice of market, personnel manage-
ment strategy, market susceptibility
G 1 h cal I.Sandbu 2007 applied economies of scale for innovation in
chera £ t eor.etlc.a tourism and concluded that the innovative potential
position of innovation in | (Sweden) of large tourist enterprises is synergistic.
tourism
M. Ottenbacher | 2007 measured the economic effect of the introduction of
(New Zealand) innovations in tourism based on a three-dimensional
model: market, financial, reflexive indicators of the
. development of the consumer and organization
Evaluation  of  the
Fecti ¢ staff.
effectiveness 0 -
. S . L.Sayp M. Testa|2009 developed a comprehensive methodology for
innovation in tourism ; } o - )
(USA) assessing the effect of introducing innovations in
the work of a tourist enterprise.
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S. Gesling (Sweden) | 2006 substantiated the importance of innovative
technologies in tourism in the fight against global
warming and climate change.

P.Romeiro (Spain) 2010 substantiated the effectiveness of using innovative
technologies in the development of sustainable

Innovation in sustainable types of tourism.
tourism development F.G.Alberti (Italy) 2011 highlighted the role of innovative technologies in
the preservation of cultural and historical heritage.

I.Sandbu introduced the concept of marketing innovation,
justified the relationship of economic activity re-

(Sweden) sults of the enterprise and its innovation.

A.Maksimchuk (Po-

land)

D. Buhalis (Great | 2008 introduced the concept of e-tourism (e-tourism)

Britain) in order to create and promote tourism projects
based on social media, online resources and mobile

. . . applications.
Markegng mnovations E.Martinez-Ros | 2009 identified 2 types of innovation: radical and
In tourism (Spain) gradual, considered the innovative potential of the
participants in the value chain in tourism.

R.Lo (Hong Kong) [ 2011 substantiated the need to use dynamic pricing as the
basis for managing tourist demand.

V.Alan (USA) 2008 substantiated the interrelation between the
innovation potential and the structure of the tourism
market and the competitiveness of organizations in

Relationshi " various market conditions.
elationshi 0 -
. sup H. Jang (Hong Kong) | 2011 developed a methodology for assessing the
innovation and o . .
o competitiveness of tourist destinations based on us-
competitiveness S .
ing information technology.
A.  Malakauskaite | 2015 assessed the competitiveness of the tourism sector of
(Lithuania) the country based on using innovative technology.
Innovations in | C.Enz, J.Siguau | 2003 substantiated a number of innovative measures to
specialized areas (USA) improve the performance of hotel enterprises based
on data from international hotel chains (Marriott,
Ritz Carlton, etc.)

F.Orfila-Sintez| 2009 developed a methodology for introducing

(Spain) managerial innovations in the hotel business;
substantiated the concept of human capital within
the hospitality industry.

E.Martinez-Ros|2009 substantiated the factors of competitiveness of

(Spain) hotel enterprises based on the use of innovative
technologies.

B.Aldebert (France) | 2011 substantiated the multiplicative effect of using
information technologies and databases in the
tourism industry.

R.Lo (Hong Kong) | 2013 substantiated the effectiveness of using mobile and
web-based technologies, satellite and navigation
technologies for the development of a client-
oriented approach in tourism management.

D. Buhalis (Great | 2015 developed an innovative strategy for a tourism

Britain) enterprise based on using information technologies.

Note: obtained from the source [5].

From table 1 it follows that researches of innovation in tourism were conducted by foreign
scientists in major areas as general theoretical position of innovation in tourism, evaluation of the
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effectiveness of innovation in tourism, innovation in sustainable tourism development, marketing
innovations in tourism, relationship of innovation and competitiveness, innovations in specialized
areas. Researches of CIS scientists have also made a significant contribution to the development
of innovative development issues in tourism (Table 2).

Table 2. Scientific achievements of CIS scientists in the study of innovation in tourism

of tourism regions

Borisenko-Klepach
N.M.

Research direction Scientists Field of study
Theoretical|KharinAA., methodological approaches to the concept of innovation and their
foundation s|Kolensky L. classification, the main elements of the innovation process, the
of innovation advantages of the enterprise’s transition to the innovative basis of
management in the path of this transition, including the analysis of the strategy and
tourism innovative possibilities of the tourism enterprise, the innovation
management process (personnel management, innovative
transformations, quality, improved planning), benchmarking as a
continuous improvement in the process of commensurability of
products, services and practical experience.

Relationship of | Zhukova A.A. issues of achieving competitive advantages in the tourism market,

innovation and new organizational forms of management in the tourism industry,

competitiveness the relationship of corporate culture and the competitiveness of
tourism enterprises, the principles of the formation of new services,
the role of staff in improving the quality of tourism services.

Ilina E.N. innovation management in tour operating, in particular, the goals
of the planning and development of innovations, analysis of the
strengths and weaknesses of the tourism enterprise, the principles
of the formation of new services, the functions of managers of the
tourism enterprise in the field of innovation.

Reshetnikov D.G. Priority types of tourism, international competitiveness of the
national tourism product based on using innovative technologies.

Innovativ e|Tarasenok AL, Marketing and product innovations in tourism

marketin g|Kabushkin N.L

techplques N [ Gaidukevich L.M., Innovative research methods of cultural, historical and natural

tourism Khukhlyndina L.M. heritage in the organization of cultural tourism.

The impact of | Khomich S.A. Using an innovative resource for the implementation of local and

innovative projects regional tourism development programs based on unique objects.

on the development | KJitsunova VA, The regional aspect of innovative development in tourism, the
g p p

creation and marketing of «green» routes on the territory of the
Republic of Belarus to attract foreign tourists, the cluster model as
one of the innovative tools for the development of tourist areas at
the regional and interregional level.

Kirpich S.V. The effectiveness of clusters as a tool for regional innovative
tourism development.
Gorbyleva LA. Tourist zones as an innovative tool for regional development in

tourism.

Note: obtained from the source [5].

Table 2 shows that distinguished scientists of CIS countries investigated theoretical foundations
of innovation management in tourism, relationship of innovation and competitiveness, innovative
marketing techniques in tourism, the impact of innovative projects on the development of tourism
regions and their works have a high degree of practical orientation.

Innovation is a prerequisite for the competitiveness of both a separate tourism enterprise and
the industry as a whole. However, the data in the table above indicate that innovation management
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in the field of tourism still needs to be searched deeply. Therefore, it is necessary to highlight
the most promising and less-studied areas of research in the field of innovation management in
tourism:

— strategic marketing innovation;

- the study of the relationship of innovation and international competitiveness of a single
tourism enterprise and the tourism sector of the country as a whole;

—  touse information technology for the implementation of innovative strategies and justify
the concept of e-tourism;

— marketing innovations in tourism (social media, online branding, dynamic pricing,
targeting and market segmentation based on using modern information technologies);

- institutionalization of innovative projects in tourism;

— assessment and measurement of the impact of innovation on the tourism industry,
enterprise, market and consumers;

—  ensuring the implementation of sustainable tourism concept based on innovation [5].

The basis of innovation in all sectors of the economy is the implementation of scientific and
technological progress achievements. The above fully applies to the field of tourism, the content
of innovation in tourism is the creation and dissemination of innovations in production.

The innovation activity in tourism includes all activities within the innovation process, including
marketing research of sales markets and the search for new consumers, information support of
the possible competitive environment and consumer properties of competing firms products, the
search for innovative ideas and solutions, as well as partners for the implementation and financing
innovation projects (Table 3).

Based on the provisions of General Agreement on Trade in Services, innovation in tourism
develops in three areas [6]:

— organizational innovations related to the development of the enterprise and tourism
business in the system and structure of management: reorganization, consolidation, conquest of
competing entities on the basis of new technology and advanced technologies, personnel policy
(modernization and replacement of personnel, advanced training system, retraining and promotion
of specialists); optimal economic and financial activities (the introduction of modern forms of
accounting and reporting, ensuring the sustainable state and development of the enterprise).);

- marketing innovations to cover the needs of target consumers or to attract customers
not covered for a given period of time;

- product innovations aimed at changing consumer properties of a tourism product, its
positioning and giving competitive advantages.

Table 3. Directions of innovation in tourism

Elements of tourism Areas of innovation

Tourism product — release new types of tourism product;

— introduction of services with new properties in the traditional tourism
product;

— changes in the organization of the production of traditional tourism

products, etc.
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Subject (citizens of the - introduction of modern forms of accounting and reporting;

Republic of Kazakhstan and | - support tourism and marketing through the promotion of innovation and
foreign countries, public, cooperation;

state and private enterprises | - formation of an attractive image of the country;

and tourism organizations) - direct participation of the state in the implementation of innovative programs;

- creation of large innovation center;

- support R & D in tourism;

- creation of venture innovation funds;

- creation of a network of technopolises, technoparks, etc.;

- comprehensive research in the field of tourism;

- improving the management systems of the intellectual potential of the industry;
- facilitating the exchange of information, skills and technologies between
developed and developing countries, etc.;

Object (all areas related to - production of innovative products and services;

tourism) - use in the production of innovative products and services new tourist resources,
not previously used;

- training of personnel for the implementation and updating their intellectual
potential, technological development of the service process

- to use the latest developments and technologies, etc.

Organizer (legal entity or — the activities of the tour operator in the conclusion and execution of
individual entrepreneur, contracts with third parties, providing some new or improved services
providing planning and included in the innovative tourism product;

implementation of activities, — organization of advertising and marketing of an innovative
programs, creation and tourism product (participation in special exhibitions, fairs,
distribution of tourism organization of tourist information centers, etc.)

products) —  preservation and strengthening market positions;

— improvement of the management system, contributing to the
transfer of relationships to a qualitatively new level;
— in-depth use of telecommunications, the creation and processing of
databases, etc.

Participants - identification and use of a new consumer and a new market for tourism ser-

vices, etc.

Note: obtained from the
source [6].

Conclusion. Taking into account these features, we can conclude that innovation in tourism is
a qualitatively new way of producing a tourism product, its implementation or a creative action in
the tourism market, which aims to attract a tourist, satisfy his needs and at the same time generate
income for the tourism organization.

Thus, the relevance of research on innovation in the field of tourism is determined by the in-
creasing importance of innovation in ensuring the long-term competitiveness of a tourism enter-
prise and the entire tourism sector of the national economy in the global tourism market. In this
regard, it is necessary to point out the relationship between the application of innovation and the
competitiveness of a tourism enterprise in the world market.

Innovations in tourism should be viewed as system activities that have a qualitative novelty
and lead to positive changes that ensure the sustainable functioning and development of the indus-
try in the region and country. Thus, the idea of creating and implementing tourism projects, even
without generating substantial profits at the beginning, can give an impetus to the development of
tourism and, thus, actively contribute to the creation of additional jobs and income growth.
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K.b. Tyku6aesa, E.K. bapasikos, M. ¥. Maysen
JLH. I'ymunes amvinoazvl Eypazus ynmmulk yrusepcuemi, Acmana, Kazaxcman

Typu3sm canacbiHAaFbl MHHOBAIUSIBIK KbI3METTiH TEOPUSIIBIK acleKTiiepi

Angarna. Kazipri 3amanrsl Typu3Mm jkahaHIBIK oNeMIiK OOCEKeNecTiK jKaFmaiblHAa MaMbIll Keile JKaTKaH
9KOHOMHKAHBIH MaHbI3/Ibl Cajlachl JKOHE MHHOBALMSUIBIK YiAepictepre »xwui yibipaiiasl. Conmabikran, Kazakcran
YIIiH WHHOBALIMSIFA HETI3[eNTreH TYpPH3M CalachlH KAJIBINTACTBIPY MaHbI3[bl. ByTiHAE TYypU3M CallaChIHIAFbl
WHHOBAIMSIIAPIBIH TEOPHSUITBIK-OIICTEMEIK 3epTTEY ISHT el 9JICi3 )KoHEe OHBIH TYKBIPHIMAAMAIBIK HET131HIH TOJBIK
KaJIbIIITaCIaFaH IbIFbI ©3EKTI Mocee 00ubIn Tabbutabl. Makasaia aBropiap TypU3M CalaChlHIaFbl HHHOBALIUSUIIAP b
3epAeTeyAiH o1iCHAMAJIBIK TOCITIEPiH KapaCTHIPHII, TYPU3MICTI HHHOBANIMSIIBIK OaCKapyAbl 3epTTEYIiH 9HiCHAMAIBIK
HETi3/IepiH KUHAKTAII, OCHI cajlaFa KaThICTHl MHHOBAIMIAP/IBIH alBIPBIKIIA epeKIIeTiKTepiH KopceTkeH. COHBIMEH
Katap, TypU3M CajachlHAaFbl WHHOBALMSUIAP/bI 3ePTTEYIH OaFbITTaphl MEH OFaH YJeC KOCKAH MIeT eIk
FaBIMIAPIBIH FBUTBIMU JKETICTIKTEpiHE IOy JKacaJbIHBIN, Ka3ipri 3aMaHFBl FRUIBIMH-3EPTTEY MEKTENTepi MEH
ONapIBIH TYPU3MIETiI MHHOBAIMSIIBIK OacKapy MaceseNepiH 3epTTeYAiH MOH/IIK calalapbl CHIIATTaFaH.

Tyiiin ce3aep: Typu3M, MHHOBALIUS, HHHOBAIMSJIBIK KbI3MET, MAPKETHHT, TYPOHIM.

K.b. Tyku6aesa, E.K. bapabikos, M. . Mayien
Eespazutickuii nayuonanvhwli ynueepcumem umenu JI.H. I ymunesa, Acmana, Kazaxcman

TeopeTuquKue acneKThbl HHHOBALIMOHHOI JIeITeJIbHOCTH B C(])epe Typuima

AnHoTtanusi. COBpEMEHHBIM TypH3M SBISETCS BAXKHOW OTPAacibi0 3KOHOMMKH, KOTOpas pa3BUBAETCS B
YCIIOBUSIX TJI00ATBHOM MUPOBOH KOHKYPEHIMH M 9acTO MOJBEpP)KEHa MHHOBAIIMOHHBIM mponeccaM. [loatomy s
Kazaxcrana BaxxHO (OpMHpPOBAaHHNE OTpacI TypHU3Ma, OCHOBAHHOHM Ha MHHOBaIMsAX. Cralblil ypOBEHb TEOPETHUKO-
METOJIMUECKOTO HCCIIEA0BaHUSI MHHOBAIMK B cepe TypusMa M Hec(hOpPMYyJIHPOBAHHOCTH €r0 KOHIENTYaJIbHOMN
OCHOBBI SIBIISIETCSI aKTyalbHOW IpoOnemMoil. B craThe paccMOTpEeHBI METORONOTHMYECKHE MOAXOABI K H3YUIECHHIO
WHHOBALMH B cepe Typu3ma, 0000IIeHBI METOI0TIOTNIECKIE OCHOBBI MCCIIEI0BAHNS MHHOBAIIMOHHOTO YIIPABICHUS
B TypH3Me, OTPAKAIOIIHE OTINIUTEIbHBIC 0COOCHHOCTH NHHOBANM B faHHOM cepe. Kpome Toro, Ol mpoBeneH
0030p MCCIEIOBAaHUN W HAYYHBIX NOCTHKEHHH 3apyOC)KHBIX yUEHBIX, BHECHIMX BKJIAJ B 3Ty 00JaCTb, OMHMCAHbI
COBPEMCHHBIE HAyYHO-HMCCJICAOBATEILCKIE IIKONbBI, a TaKKe MpPEAMETHBIE OOJIACTH HCCIEIOBaHMSA MpoOIIeM
WHHOBAILMOHHOTO YIIPABJICHHS B TypHU3ME.

KatoueBble ciioBa: mypu3M, HHHOBAIMN, HHHOBALIMOHHAS €S TEIbHOCTD, MAPKETHHT, TYPIIPOAYKT.

43



JLH. I'ymunee amovinoazet E¥YY XABAPIIBICBIHBIH DKOHOMUKA cepuscot, Ne 422018

References

1. Novikov V.S. Innovatsii v turizme: uchebnoe posobie dlya studentov vyisshih uchebnyih
zavedeniy [Innovations in tourism: textbook for students of higher educational institutions]
(Izdatelskiy tsentr «Akademiya», Moscow, 2007, 208 p.).

2. Vukolov V.N. Metodologiya i teoriya nauchnyih issledovaniy turistskoy deyatelnosti
[Methodology and theory of scientific research of tourist activity] (Universitet « Turan», Almaty,
2012, 460 p.).

3. Reshetnikov D.G. Prioritetyi innovatsionnogo razvitiya turistskogo kompleksa Belar-
usi v usloviyah sovremennoy evolyutsii mirovoy industrii turizma [Priorities of the innovative
development of the tourist complex of Belarus in the context of the modern evolution of the
global tourism industry], Territorialnaya differentsiatsiya 1 regionalizatsiya v sovremennom mire
[Territorial differentiation and regionalization in the modern world]: sb. nauch. st. [coll. of scient.
article] (Universum, Smolensk, 2006, P. 196—202).

4. Buhalis D., Foerste M. SoCoMo Marketing for Travel and Tourism: empowering
co-creation of value, Journal of Destination Marketing & Management. 4(3), 151-161(2015).
5. Davyidenko L., Yaltyithov D. Metodologiya razvitiya innovatsiy v mirovoy industrii

turizma [Methodology of innovation development in the world tourism industry], Zhurnal mezh-
dunarodnogo prava i mezhdunarodnyih otnosheniy [Journal of international law and international
relations], 78-79(3-4), 60-65(2016).

6. Zueva M.M. Innovatsionnaya deyatelnost kak sredstvo ukrepleniya ekonomicheskogo
potentsiala industrii turizma [Innovation as a means of strengthening the economic potential of
the tourism industry], Upravlenie ekonomicheskimi sistemami [Management of economic sys-
tems], 41(5), 2012.

Information about authors:

Tukibayeva K.B. — 1* year PhD student of 6D051700 — «Innovation Management» specialty, L.N.Gumilyov Eur-
asian National University, Satpayev str., Astana, Kazakhstan.

Barlykov E.K. — Candidate of Economic Sciences, Assistant Professor of «Management» Department, L.N.Gumi-
lyov Eurasian National University, Satpayev str., Astana, Kazakhstan.

Maulen M.G. —1* year Master student of 6M090200 — «Tourism» specialty, L.N.Gumilyov Eurasian National
University, Satpayev str., Astana, Kazakhstan.

Tykubaesa K.b. — nokropant 1 kypca cremuansHoctd 6D051700 — «/HHOBaIMOHHBIA MEHEIKMEHT)
EBpa3suiickoro HanuoHansHoro ynusepcutera umenu JI.H.I'ymunesa, yn. Catnaesa 2, Actana, Kasaxcran.
bapnvikos E.K. — XaHaunar SKOHOMHYECKHMX HayK, JOLEHT Kadenpbl «MenemkmeHnT» EBpasuiickoro

HaluoHanbHOro ynusepcutera uMmenu JI.H.I'ymunesa, yn. Carnaesa 2, Actana, Kazaxcran.
Mbaynen M.F. — maructpant 1 xypca crnenuansHoctd 6M090200 — «Typusm» EBpa3uiickoro HallmOHaNIbHOIO
yHusepcurera umenu JI.H.I'ymunesa, yn. CarnaeBa 2, Acrana, Kazaxcran.

44



