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Abstract. Innovations have recently become one of the indicators of the
commercial success of the companies. This phenomenon is taking place due
to a rapid development of new technologies and their effect on competition
between the companies. The main purpose of the present paperis toinvestigate
the current state of the innovation activity and innovation management
among small and medium enterprises of the Republic of Kazakhstan. To
achieve the aim of the paper, a qualitative analysis of interviewing 100
SMEs representatives has been conducted. The principal findings indicate
of the following commonalities. The level of revenue and the innovation
activity were not directly connected for the respondent businesses. The
representatives had limited understanding of the innovation types and areas
of application. After the briefly educating the respondents, the authors have
found significant changes in attitudes towards investing into innovations.
The value of the present paper is connected with the practical significance of
increasing the innovational activity of the SMEs of Kazakhstan. Moreover,
the study can be replicated for other developing Central Asian countries to
find out whether the phenomenon is connected with regional features. As for
the practical implications, the paper can be used to develop governmental
and private educational programs as a part of supporting the SME activity or
a part of vocational training.
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Introduction

It is clear that small and medium size businesses (SMEs) play a significant function in the
economy of the country as they serve a role of job creators and massive contributor to the
country’s budget. Taking into account such benefits, countries need to establish conducive
environment for the establishment, development and performance of the SMEs. At the same
time, innovations define the performance of the company. The race between the companies
for the biggest market share has made the necessity to employ innovation clear. The industries
are shaped by the extent, volume, and the speed of implementation of innovations. For many
companies’ innovations became the definition of success as the firm performance is heavily
influenced by it. As SMEs gain competitive advantage by employing innovations, the present
article aims to study the innovation management issues among SMEs of Kazakhstan. The
present study has identified that the information collected by the state statistics departments is
mainly numeric and does not allow making any conclusions regarding the state and quality of
SMEs’ innovations. Thus, the present article recognizes the scarcity of the available information
about the innovational activity of the small and medium enterprises of Kazakhstan. Based on
the knowledge gap, the aim of the article is to study the current state of the innovations and
innovation management in the SMEs. In order to formulate a new knowledge and describe the
dynamics in the innovation introduction and management in Kazakhstan, a qualitive research is
conducted among 100 representatives of top or middle management of SMEs. It is important to
point out that in the Republic of Kazakhstan small and medium enterprises are defined by the
law and the main indicator is the number of employees and the turnover per annum. As soon
as the company exceeds the threshold, it needs to report to the committee of the statistics and
change its category to a different one. At the moment threshold for a small 250 employees and
turnover of less than 3,000,000 monthly calculated indicator. The following chapter investigates
the literature relevant to the research questions in order to build a theoretical framework and
identify the existing knowledge gap.

Literature Review

The innovation creation, usage and management in the real business sector are among the
key tasks of the business owners. That is why; it became a focus of study of many scientists and
scholars. If to focus on the existing literature on the innovation management in SMEs, it becomes
clear that innovation management in the named sector depends on number of internal and
external factors such as open innovations, knowledge management, and leadership promoting
knowledge and so on. For instance, Chaithanapat et al. have conducted a study consisting of
the responses of 283 SMEs in order to reveal to what extent innovation quality is dependent
on the knowledge of the customer, knowledge orientation of the managers and the knowledge
management policies inside the organization [6]. The authors discuss the necessity of the SMEs
to refer to external innovations due to a general shortage of funding [4] and human resources
needed to generate its own innovation. In terms of efficient usage of the financial resources, it is
obvious that SMEs benefit from adopting innovations created externally rather that allocating
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resources to internal R&D [5]. That is why, knowledge management becomes the clear facilitator
of the innovations in SMEs.

For instance, Chaithanapat etal. (2022), Zia (2020) and Wen et al. (2020) emphasize the role of
knowledge as being one of the essential factors of innovation success. The knowledge management
is an intrinsic and undividable part of the innovation management. In this regards, knowledge
orientation and development of the knowledge of the customer are important parts of it

Leadership style is claimed to define the quality of the innovations implemented in the
company, because only with clear objective and understanding of the internal processes, the
company can innovate to become more successful. What is even more important, the leadership
should be able to introduce an action plan to implement the innovations in the company. In
this regards, knowledge-oriented leadership is seen as one of the indicators of successful
innovations in the company (Zia, 2020). Chaithanapat etal. (2022) define this style of leadership
as integration of the transactional and transformational ones. Here the learning environment is
established, encouraged and actively lead by the manager [7]..

Another side of the knowledge that SMEs need to continuously develop in order to be
profitable is customer knowledge. Before innovating on the product or the service, it is
important to understand who the prospective customer is. The understanding of the customer
incorporates elements such as customer experience, sentiments, values and perceptions.
Companies engage with their customers continuously in order to learn about them. This
allows to innovate having in mind their needs and desires. In fact, Taherparvar, Esmaeilpour
& Dostar (2014) and Wen et al. (2020) explain that part of the innovations implemented in
SMEs takes place because companies have started analyzing their customer more. The desire to
predict customer sentiments and problems and employ the knowledge to innovate has gained
popularity among the companies. This was called co connecting and developing (C&D), which
implies that development is carried out by connecting ideas of the customers. This idea is
further explained by Taherparvar, Esmaeilpour & Dostar, who state that developing knowledge
of customer facilitates creation of the company’s knowledge, and hence, “both external and
internal competencies” develop and it empower the companies to create innovations and be
successful in various market situations [13].

Being knowledge-oriented leads the company to engage in open innovations in order to
generate more profit [5]. SMEs are different from large businesses in using open innovations
because they usually are not as formal and complicated as large businesses, thus, the innovative
process is carried out with greater flexibility and the decisions are made faster. Zia explains that
managing knowledge and innovation in small and medium companies tends to take place “in
an informal way without the support of purposely designed information and communication
system”. Similarly, Bigliardi and Bigliardi et al discuss the flexibility that the size of the company
grants to SMEs. Introduction of innovations can help the SMEs become more competitive and
thus create new niches or to win over existing ones. The unique proposal that innovations ensure
will influence the customer loyalty and, thus, price sensitivity will be reduced. This means that
the company will be able to increase its profitability.

Another factortobe considered is the narrowing the SMEs from global scope to SMEs operating
in emerging markets. In this regards, Charmjuree, Badir and Safdar (2022) have conducted
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research of usage of external innovations by small and medium IT companies in Thailand to
find out that the external technology acquisition and exploitation positively correlate with
company’s not only financial performance, but also innovations efficiency. The test has been
conducted on the specific market and limited number of companies; thus, the results cannot be
universally applied to other industries. However, the conclusion made by authors defend the
idea of beneficial usage of external innovations by SMEs of emerging markets.

Moreover, the extensive focus has been given to a question of how to measure and identify the
volume and extend of the innovation. For instance, Richtner et al. (2017) argue that innovation
measurements are in majority quantity based and, thus, often lack substantial understanding.
The authors explain that performance measured by quantitative indicators cannot fully explain
what the outcomes of the implementation of the innovation are at all. Moreover, based on the
analysis of survey of 45 managers, the authors conclude that too much value is given to numerical
information, which does not carry practical meaning. In fact, the statistical information released
by Bureau of National statistics is mainly only numerical. It is divided and measured across
industries and regions. However, there is no distinct information regarding the type of innovation.
Thus, official statistics does not give sufficient information of the state of innovations in the SMEs.
At the same time, it does not allow to see in which internal and external directions innovations
are being conducted. By this, it is clear that the statistic information collection neglects the
importance of in-depth description of the innovation creation, usage and management. Richtner
etal. (2017) differentiate three issues that managers face when evaluating the innovations within
the company. They are: 1) over or underestimation of the innovation measurement; 2) measuring
the innovation partially; 3) ignoring the effect the innovation measurement has in internal politics
of the company. In the context of the described issues, the managers of the studied companies
have faced problems such as large scale of information, which makes its administration difficult
and, thus, the information cannot be used for timely decision-making. Instead, such companies
ended up taking delayed decisions with low relevancy.

It is clear that financial and operational indices that focus on result are example of lagging
measurements. These indices include the outcomes of sales, costs, profit, customer recurrence
and similar. These can be beneficial in measuring the long-term development pattern of the
company. However, in the short term these measurements have a lagging effect, which means
that they are ready only when the actions have been finished. Thus, they cannot be used as
a performance orienteer in shorter periods. Richtner et al. (2017, p.9) claims that “lagged
indicators don’t help prioritizing”, and thus, the innovational activity and performance of the
SMEs cannot rely only on those indicators. The critique in measuring innovations and its effect
is in the fact that companies do not single out processes and effects of the input, productivity
and the outcome. Taking into account the fact that innovation implementation should be tracked
throughout the whole cycle; it is a necessity to view not only the results shown in financial and
operational measurements. In fact, the speed of the innovation process is a different indicator
that can be traced. They are the length of the process, average time needed to market the product
or service, performance against schedule. These indicators show how well the throughput
is managed. At the same time, the responsiveness can be equally good indicator to analyze,
because it shows how well the innovations are completed from the start of the request in them.
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Another practically important work has been conducted by Keeley (2013), who identified ten
types of innovation, which were grouped into three categories, which are configuration, offering
and experience. Configuration included innovations in processes, structure of the organization,
networking model and the profit model. The offering group included the innovations in the
product system and performance. The third category, which is called experience, included
innovations in service provided along with the main offering, distribution channel, brand
management and the customer engagement [4]. Thus, Keeley offers a broad framework of
viewing and applying innovations in the businesses.

From the literature review provided above it becomes clear that extensive research has
been done on the topic of innovation management and knowledge management facilitation of
innovations (Hult, 2004, Taherparvar, Esmaeilpour & Dostar, 2014, Wen et al., 2020, Zia, 2020,
Jiangetal., 2022, Richtneretal., 2017, Wen, 2020). Fewer scholarly articles focus on innovations
in SMEs (Ali, 2020, Bigliardi et al., 2021, Brunswicker & Vanhaverbeke, 2015, Chaithanapat et
al., 2022). However, studies of the innovations in SMEs of emerging markets are rather limited
(Charmjuree, Badir & Safdar, 2022). This is resulted from a lower availability of the secondary
databases. Thus, the conclusions generated for the global SMEs can be applied to local and
emerging SMEs with limitations. At the same time, this calls for action the researchers who can
extend the knowledge on the topic of innovations in SMEs by including respondents from the
emerging markets.

Research methods

The present paper will employ a qualitative analysis to reveal the current state, issues, and
other features of innovation implementation in SME of Kazakhstan. The analysis for the present
paper involves surveying 100 SME representatives located and operating in urban areas. The
survey approach has been selected for a number of reasons. They are ability to investigate the
features of the surveyed population with closer analysis of the various variables. Moreover, as
Kraemer claims, surveys results can be extrapolated to represent the whole population. The
surveys were created and distributed in the online Google Form website. The questions were
mainly multiple choice and required a respondent choose from the given options. This allowed
to avoid discrepancies in the formulations of the respondents and allowed to keep the analysis
as simple and concise as possible [11].

For the second part of the analysis, the 10 surveyed SME representatives are chosen to take
part in interviews, where the present article follows the methodology used by Chaithanapat et
al. (2022) and Taherparvar, to reveal the extent to which the knowledge-oriented leadership and
customer knowledge management facilitated the innovation efficiency including the innovation
speed and quality. Moreover, the study of the external innovation usage has been adopted from
the methodology used by Charmjuree, Badir & Safdar [13]. In this regards, the following research
questions have been identified considering the existing gap in the knowledge:

- What is the state of the innovation investment in SMEs of Kazakhstan?

- To what extent SME representatives understand what innovation is?

- Does attitude of the company’s management towards innovation management define the
speed and quality of innovations in the SMEs?
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To results of the study conducted using the present research design will be discussed in the
following part of the article.

Research results

The research results section will be organized as follows. Initially, the demographics of the
survey respondents will be discussed to understand the features of the sample population.
In addition to the description of the respondent a brief analysis of the business itself will be
presented. Moreover, the results will be grouped and organized in the order of relevancy to
the research questions. Additional discussion and findings will be presented throughout the
research results section.

If to describe the respondents in order to understand their age and gender distribution, the
overall picture looked as follows:

Alalgalilalias

Figure 1 - Ages and gender distribution of the respondents
Note: Description-compiled by the author

47 of the respondents were females, and 53 were males. The age distribution is presented by
the age and gender in the Figure 1. 40% of the respondents were 30 to 35. The other age groups

are distributed in the following proportions:

Table 1 - The age distribution of the respondents

Age Percentage
25 14%
30 21%
35 19%
40 9%
45 16%
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50 12%
55 9%

Note: Description-compiled by the author

The biggest age groups were 30, 35 and 45, while there were no respondent younger than
21 or older than 59. It is important to note that age groups were generalized to include 5 years
meaning that age group 25 included ages starting from 21 to 25.

Figure 2 - Roles and genders of the respondents
Note: Based on the material of Agency for strategic planning and reforms of the Republic of Kazakhstan

The figure above shows the roles of the respondents within the company they represent with
the division by gender. The 33 of the respondents were the directors of the companies, 29 were
line managers or deputy directors and 38 were an employee, whose work responsibilities were
related to innovations and innovation investment in the company.

As for the description of the companies, the respondents were chosen from small and medium
enterprises of Kazakhstan and included the companies working in nine industries. The number
of employees are displayed in the Table 2 below.

Table 2 - The classification of the SMEs based on industry and number of employees

Industry Number of employees
Sorless |50o0rless |100orless | morethan 100 | Total
Educational services 6 8 5 6 25
Entertainment 2 4 1 4 11
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Food services 4 5 6 5 20
Marketing services 3 2 0 4 9
Non-food retail 1 2 2 3 8
Production of own goods 2 2 0 1 5
Software development and IT 7 3 2 2 14
services

Transport and logistic services 3 0 3 2 8
Total 28 26 19 27 100

Note: Description-compiled by the author

From the table, one can clearly see that educational services and food-related services were
the majority of the respondent companies. Moreover, the companies that participated in the
study have different number of employees. The distribution of the companies based on the
number of employees is almost even, with a slight shortfall in the category of 100 or less.

The following Figure reveals the turnover volume in 2021 in the studied companies.

[1900 000, 12900000] (12900000, 23900000] (23900000, 34900000] (34900000, 45900000] (45900000, 56900000 ]

Figure 3 - The turnover rates of the studied companies, KZT
Note: Based on the material of Agency for strategic planning and reforms of the Republic of Kazakhstan

The Figure 3 illustrates the revenue that the companies generated in 2021. The half of
the companies have earned less than 24 million Kazakhstani tenge (KZT). The others were
distributed with rising revenue but decreasing in quantity, which is specific feature of SMEs
that generally face restriction in financing their operational activity (Albaz et al., 2022).
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Investment into innovation in 2021, KZT Annual turnover in 2021, KZT
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Figure 4 - Investment into innovation and annual turnover in 2021, KZT
Note: Description-compiled by the author

The figures displayed above exemplify the difference between the earnings and the
innovation investment in the companies included in the present study. From the graphs above
it is evident that the majority of the companies did not have any innovation-related investment
in 2021 or had less than 2 million KZT, whereas the earnings were distributed almost evenly.
In fact, calculation of the innovation investment ratio over the turnover results in the following
histogram.

[0%, 6%] (6%, 12%] (12%, 19%] (19%, 25%] (25%, 31%]

Figure 5 - Ratio of the innovation investment over turnover, %.
Note: Based on the material of Agency for strategic planning and reforms of the Republic of Kazakhstan

The majority of the companies (45) have less than 6% of their turnover invested in the
innovations. Out of these 45%, nine companies had no investment at all. Thirty companies have
invested from 6% to 12%, whereas other twenty-five companies have invested from 12 to 31%
of the turnover in the innovation.

In addition to the aforementioned, the companies were questioned regarding their future
plans to invest in the innovations in the following year; in five-years’ time and in ten-years’ time.
The authors have conducted a brief experiment by asking these questions twice. Once it was
asked without any explanation. After having answered, the questionnaire provided explanatory
notes on the innovation, presented brief information on Keeley's 10 innovation types (Keeley,
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2013). After that, the same questions were asked from the respondents in order to reveal
whether the presented educational information would change the responses.

In the upcomlng 5 years

In the upcoming year

0 20 40 60 80 100

B After providing educational information B Before providing educational information

Figure 6 - Anticipations of the companies regarding investing in the innovation, %.
Note: Description-compiled by the author

Thus, from figure 6 it is evident that small amount of the information provided to the
respondents have significantly changed their responses regarding plans to allocate funding to
innovations. This can be explained by the fact that the respondents have been explained the
wider scope of innovation application, and, thus, have realized its importance.

In order to further elaborate on the phenomenon, the 10 respondents were invited to provide
their opinion regarding the innovations in their companies, innovation implementation and
how the attitude of the management could affect the success of innovation usage. The responses
were transcribed and labeled to reveal the following.

The respondents reflected to their answers before and after being provided information about
the innovation. It was found out that the respondents associated the innovation with “technology
or machinery acquisition” (10 respondents), “IT” and “software developmentand implementation”
(9 respondents) and “importing innovative services and products” (6 respondents). In other
words, the business owners’ and representatives’ understanding of the innovation is limited and
misleading. Half of the respondents did not consider minor improvements that the company
undertook as innovations. These improvements included changes in the sphere of customer
relations, development of new services and improvement of the existing service or a product.
Thus, in fact, the respondents admitted that the filings submitted to the Agency of Statistics and
the responses given in the present study covered only investments into IT, software development,
machinery and purchasing technology from foreign companies.

Another concept discussed with the respondents in interviews was the extent to which the
management’s understanding of the innovations improved the speed and quality of innovations
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inthe SMEs. In thisregard, the respondents were explained that the term “management” referred
to the top management including the chief executive officer and deputies. The responses varied
between the following:

One group of the respondents (4 people) supported the view that company’s management
should develop the strategic goals, while the relevant personnel need to develop tactical
decisions regarding which innovations to implement to reach the strategic goals. The
respondents explained that the innovation implementation does not depend on the attitudes of
the management as the attitudes can be changed if the investment opportunities are concisely
communicated to them. However, the other respondents had a completely different view that
the attitude of the top management defines the success of innovation implementation and usage,
especially, taking into account the scarcity of free funds to finance the investment options. The
respondents (4 people) explained that the business owners and business managers should
be in continuous search of suitable and relevant innovations to implement. They explained
their view by the necessity to have a comparative advantage over the competitors (4 people)
and need to create new cash inflow sources (2 people). Moreover, the respondents (4 people)
have mentioned being unable to analyze all the possible innovations that can be implemented
due to scarcity of time and other resources. The business representatives admitted that daily
operational activity did not leave much time and resources for innovative activity.

In conclusion, the research results have presented findings that fill some of the knowledge
gap present in the field of innovation and innovation management in Kazakhstani SMEs.
The following section provides a discussion of the findings and their relation to the existing
knowledge and gaps in it.

Discussion of the results

The present part of the article presents a discussion of the findings considering the relevancy
of the findings, recommendations, practical applications and the limitations and biases of the
research.

Initially, it is evident that the company’s innovation investment volumes did not depend on
its level of revenue. In fact, if the studied companies had varying degrees of revenues with big
distribution, the figures for the investments were closer to minimal values, where more than
half of the companies invested less than 10% of the revenue. Moreover, another conclusion
that can be made from the present research is that the business representatives do not have
a full understanding of the innovation as a concept and a tool to develop their businesses.
Many businesses do not employ strategic vision and thus do not make long-term plans to
invest in innovation and improve their offerings. This is explained by the limitedness of the
exposure to the sources of innovation of the business owners. The innovative ideas are not
directly communicated to all of the SME owners and managers, thus, in many cases they are
missing out. Moreover, it is possible that business representatives may have personal biases or
preconceived notions about innovation that prevent them from considering it as a viable option
for their business. Another reason mentioned by the respondents and supported by the existing

A.H. T'ymunres amwindazor Eypasus yammorx ynusepcumeminityy XABAPIIBICBI. Ne2 e 2024 211
IKOHOMMKA CEPUACHI
ISSN: 2789-4320. eISSN: 2789-4339



D.M. Mukhiyayeva, A.K. Kabikenov, M.Zh. Nurkenova

literature is the limitation of resources. SMEs traditionally encounter problems with financing,
human resources, and time.

However, one reason not mentioned by the respondents was connected with the risk
aversion, SMEs may have limited financial resources, and, thus, their budget may not cover costs
if investments do not pay off. Furthermore, current operations are the main source of revenue
of SMEs and, thus, activities that may disrupt these main operations.

Moreover, this misinterpretation of the innovation as a concept has a greater impact as it
finds reflection in the statistics gathered by the government. Statistics are gathered from the
businesses, who fill the statistical formsbased on their own understanding. Thus, the information
collected and published by the Agency of Statistics does not contain the full information and
does not provide the comprehensive understanding of the innovation usage and implementation
among SMEs of Kazakhstan. Thus, the present article can be a trigger for the Agency of Statistics
to reconsider the approaches it employs in gathering the data. Moreover, the data gatherings
should be conducted after educating the relevant employees of the companies to ensure higher
accuracy of the data.

During the research, the following limitations were encountered. One limitation of the present
article relates to the low availability of the data on the innovations in SMEs. Moreover, the research
design allows for participant bias taking into account the digital distribution and gathering of the
survey. This may result in respondents possibly being not representative of the population due to
self-selection bias as mainly technically capable respondents took part in the survey.

Conclusion

To conclude, the innovational activity has a high significance for the business success of the
enterprises. Taking the high importance of applying the innovations in the course of business
conduct, the present paper has examined the issues related to the innovational activity of SMEs
operating in Kazakhstan. Drawing on the existing scholarly articles and available statistical
data for the SMEs of Kazakhstan, the authors have found a knowledge gap in the area of
innovation activity and involvement of the businesses. Having interviewed 100 representatives
of small and medium-sized businesses, the authors found that the businesses do not invest
regularly in innovations for their business growth. This could be connected with the fact that
many respondents have reported absence or formality of strategic planning. Moreover, having
conducted an experiment of briefly educating the top and middle managers of the types of
innovations, the authors have found a significant difference in attitudes towards investing in
innovations. The practical and theoretic implications of the present article are that the SME
development in Kazakhstan could be facilitated by developing additional educational training
of business owners and managers. Moreover, the present study could be replicated in other
countries to reveal their SMEs’ innovation management and investment state. The materials
could be used to prepare educational and vocational programs for working small and medium
business owners and managers. Furthermore, the present theme can be further researched by
including more respondents and investigating other factors affecting the innovation related
decision-making in SMEs.
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A.M.Myxusiea'*, A.K.Ka6ukenon?, M.;JK.HypkenoBa?
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KasakcTaHHBIH, IAFbIH )K9HE OPTa GU3HECiHAEeri THHOBAIUSJIbIK MHBECTHIUAIAP
MeH MHHOBAIMAJ/IBIK MEHe )KMEHTTIiH, KaFaibl

Anpgarna. ’KakbiH/1a MHHOBAIUAIAP KOMIAHUSJIAPAbIH KOMMEPIUAIBIK TabbIChIHBIH, KOpCETKIllI-
TepiHiH 6ipiHe alHaAabl. Bysl KyObLIbIC »XaHA TEXHOJIOTHSJIAP/bIH, KAapKbIHJbl JaMyblHa >XoHe
oJIap/iblH, KOMIaHUsJIAp apacblHAAFbl OdceKesecTiKKe acep eTyiHe GaiJlaHbICThI OpbIH anyfa. Ochbl
’KYMBICTBIH HETi3ri MaKcaTbl-Ka3aKCTaH Pecny6J/MKachIHbIH, aFbIH KOHE OpTa KaCiMOpPbIHaPbIHbBIH,
VHHOBAUUSJIbIK, KbI3METI MeH WHHOBALMSJBbIK MeHeKMEHTIiHIH Ka3ipri XKafrJalblH 3epTTey.
JKymbicTblH, MakcaTbiHa >keTy yiuiH llarbiH KoHe Opra BusHectiH 100 ekisimeH cyx6aTTacyra
camaJsibl Tajjay kyprizisai. Herisri HoTmkKesiep keseci yKcacThIKTapAbl kepceTeni. Tabbic geHreii
MeH WHHOBalLMSJIbIK OeJICeHAiNIIK pecloHAeHTTEePAiH 613Heci yilIiH Tikesel 6aiaHbICTbl 60JIMabl.
Okinlep MHHOBAIUANAP/BIH TYpJiepi MEH KOJIIaHy cajlajapbl TYypasbl MEKTEYJ TyCiHiKKe e 60J1/bl.
PecrioHzeHTTepre KpicKalla 6ijiiM 6epreHHeH KeliH aBToOpJilap MHHOBalLUslJIapFa UHBECTULHSA CalyFa
JlereH Ke3KapacTa auTapJblKTall e3repicTep TanThbl. Bbysa »KYMBICTbIH KYH/bLIbIFbl Ka3aKCTaHHBIH,
106 cy6bekTiiepiHiH MHHOBALMSJIBIK O€JICEeH/Ii/ITiH apTThIPY/bIH IPaKTUKAJbIK MaHbI3AbLIbIFbIMEH
6aiyaHbIcThl. COHbIMEH KaTap, O6y/1 KyObLIbICTbIH, alWMaKTbhIK epeKlIejJiKTepMeH GalJiaHbIChl 6ap-
»KOFBIH aHbIKTay YIiliH 3epTTeyi OpTasiblK A3UsHBIH 6acKa aMyllbl eJijiepi YilliH KaiiTasaayra 60J1a/bl.
[IpakTUKaJBIK cajijlapFa KeseTiH 6oJicak, 6ysa kymbic IIIOB Kbi3MeTiH KoJsiay HeMece KocCimTik
OKBITYABIH 6ip 6eJiiri peTiH/le MeMJIEKETTIK oHe KeKe 6i/iM 6epy 6aFaap/iaMasapbiH 93ipJjey YiUiH
naujajaaHblIybl MYMKIH.

Herisrice3gep: 1106 Canackinarbl UHHOBaLMA1ap, MYHHOBAUSAJIBIK MEHEIKMEHT, UHHOBAIUSJIBIK
MHBECTUIUAIAP, OU3HEC-CTPATErHsl.

Myxusesa J.M."*, KabukeHoB A.K.?, HypkeHoBa M.)K.?
L23Fgpasulickutl HaYuoHAAbHbIU yHUBepcumem umenu JI.H.I'ymuneea, Acmana, Kasaxcman

CocTossHMEe MHHOBALMA MHBECTUIMI 1 THHOBAIMOHHOT0 MEeHe/)KMEHTA B MaJIOM U CpeJHEM
ousHece Kazaxcrana

AHHOTanus. UHHOBaL MU B [TOC/e/JHEE BpeMSsI CTaJIM OAHMUM U3 IOKa3aTeslell KOMMePYECKOro ycrnexa
KOMITAaHUH. ITO SIBJIEHUE IPOUCXOAUT H3-3a GBICTPOr0 Pa3BUTHS HOBBIX TEXHOJIOTUH U UX BJAUSAHUS Ha
KOHKYPEHIIHI0 MeXay KoMnaHusMH. OCHOBHOM IeJIbl0 HACTOSIEN CTAThU SIBJSIETCS UCC/Ae0BaHUE
TEKYIIEro COCTOSIHUS WHHOBALMOHHOW JIesITEJIbHOCTH W WHHOBAIMOHHOTO MEHEKMEHTA MaJbIX
U cpeJlHUX npeanpustuil Pecny6suku KasaxcraH. [y JOCTHXKEHUSI LieJId CTaTbU ObLI MPOBeJieH
KauyeCcTBeHHbIN aHa/u3 onpoca 100 npeacTaBuTe el Maioro u cpeHero 6usHeca. OCHOBHbIE BBIBO/IbI
YKa3bIBAlOT HAa CJeAywlue o6live 4yepThl. YPOBEHb [J0XO/J0B M WHHOBAIMOHHAs aKTUBHOCTb He
OBbLIY HANPSIMYIO CBSI3aHbI JJIS NPeANPUATUN-pecioHeHTOB. [IpeicTaBUTeNIM UMeN OTpaHUYEeHHOE
npe/icTaBJeHHe 0 TUIIAaX MHHOBAIUHM U 06J1aCTsAX UX MpuMeHeHwUs. [locie KpaTKoro HHGOPMHUPOBAHUSA
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PECIIOH/IEHTOB aBTOPbI 0OHAPYKUJIM 3HAUUTEJNbHbIE U3MEHEHUS B OTHOUIEHUU K UHBECTUPOBAHUIO
B MHHOBAIUM. lleHHOCTh HacCToslled CTaTbU CBSI3aHA C MPAKTHUYECKON 3HAYUMOCTbIO MOBbIIIEHHUS
MHHOBALIMOHHON aKTHBHOCTH MaJloro U cpefHero 6usHeca KasaxcraHa. BoJiee Toro, ucciaesoBaHue
MOXKeT ObITb BOCIPOM3BEJEHO AJisl APYrdX pa3BUBaIMxcad cTpaH lleHTpasibHOU A3uH, YTOOBI
BBISICHUTD, CBSI3aHO JIK 3TO sIBJIEHHE C PETMOHA/NbHBIMUA 0COGEHHOCTAMU. YTO KacaeTcs MPaKTUIECKUX
NOCJe[CTBUM, CTaThsl MOXeT ObIThb KUCIOJIb30BaHA JJis1 Pa3paboTKU IOCYJApPCTBEHHBIX U YACTHBIX
06pa30BaTeNbHbBIX MPOTPAaMM B paMKax MO/JIEPKKH IeTeJTbHOCTU MaJIOT0 U Cpe/iHero 61U3Heca UJid B
paMKax npodeccuoHaJbHON NOArOTOBKH.

Knro4dessle ciioBa: MuHoBanuu B MCII, vHHOBaLMOHHBIA MeHe[)KMEHT, MHBECTUIIMU B MHHOBAIIUH,
OGH3Hec-CTpaTerusl.
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